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INDIA'S
WELLNESS
ABODES

As we celebrate International Yoga Day on June 21,
Express TravelWorld explores some well-known
and some lesser-known, wellness abodes

in India which tour operators'must.

include in their itineraries %

In Focus
Jaagir Lodge, Dudhwa:
Glamping in colonial style
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GTM 2018: A KEY
MILESTONE

The 44th edition of Germany
Travel Mart organised in
Dresden. by the German
National Tourism Board and
Dresden Marketing Board.
highlighted another
successful year for tourism in
Germany and a record growth
for eight consecutive years
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GLAMPING IN COLONIAL
STYLE

‘i A jungle lodge nestled deep in
the marshy plains of the Terai
in Uttar Pradesh offers

understated luxury in the

Santosh Lokane & heart of wilderness. Jaagir
As we celebrate International Yoga Day on June 21, Lodge, Dudtma, the first
Express TravelWorld explores some of the well-known permanent luxury product of
The Ultimate Travelling Camp
a™e and some not so well-known, wellness abodes in India (TUTC) is for the discerning
o traveller who wants the best

which tour operators must include in their itineraries
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EDITOR’S NOTE

The Travel Counsellor - Raise your han

am sure you will agree there is more to travel
than just stamping s place on your passport.
Even for the first time traveller; it all begins with
4 certain expectation that leads to an experience
and then finally to a cherished memory. For the
seasoned lot, the story is no different - once again it's
about an expectation that leads to an experience. What
are we all looking for s the real question. My recent
travels at various B2B tourism and trade interactive
platforms clearly revealed that travelin this age is not
justabout travel but u kind of a therapy that works for:
the soul. It does not matter if you are in the heart of
o i ‘
-as they say ‘one man's food is the other man's poison.
loday's tour oper

tination or vacation and being just an ugrnl/u]x‘mbm
is workingasa

just s consultnt. Ifyou read rightly it goes
just

‘erhe very peycheofthe cllent,togivethem what, thy
arelooking for: During one of my conversations with

tour oper: tated

that b
apsyehologist at times. Clients open up to us on mat-
ters that are highly confidential both on the personal
and professional front. It's this understanding of the

far beyond

“Today's tour
operator s not just
selling adream
destination or
vacationand being
just an
agent/operator. He or
sheisworkingasa
travel counsellor
rather than justa
consultant”

most sensitive secrets and personal turmoils that at
times works rather than ust the price point. Certainly
this may not be restricted to just a few and there are
‘many tour operators who believe in working on files
that e wholesome rather than shallow and go beyond
just chats

s that fow diseussions cross B2B tables at global fo-
rums have gone beyond just what will el with pror-

stowl

to meet the need of that very private client. Here we
% pS. o)

word Bespoke'. Interestingly there are few playersand
pliersatiy i h

pulse right and are looking for those buyers who will
articulate that dream intoa well defined reality.
From luid-back trips to active holidays, the de-

'was on monsoon retreats Alld Ih1= issue is on various
Indi g

Yoga Day on June 21, we ut Express TravelWorld felt

it'saptto showease fow Yoga retreats that the tour op-

erator and travel fraternity may consider worth

exploring Breathe and read on...

REEMA LOKESH
Editor
editorialetw@expressindia.com
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@ N THE NEWS

Muziris to be role model for Alappuzha
and Thalassery heritage tourism projects

International Maritime Museum coming up at Pattanam

Steena Joy the project, both in terms of ly carned 226 lakh (112 ties (which locals can also use
Mumbai investment as well as docu- lakh from ion cen-

———————mentation. So on June 15 and tre)” At present we own 11 aircondi-
THE KERALA state govern- 16, ambassadors from at least When complete, there will  tioned boats and the charges

ment's prestigious Muziris 15 of these countries alongwith be u total of 20 museums and  are very nominal. There has
Heritage Project will be the some of their scholars will heritage sites in the Muz been a lot of tourist footfall.
e model for two more her-  converge for a one day discu: project. Presently, six muse- Every month
itage tourism projects at Alap-  sfon in Kochi to ;tud\ the ums and three heritage sites  this year, around 650 foreign
puzhaand Thala and Alappuzha pr have been opened to the pub- the sy

ing exclusively to Express eets. Based on these mm - lie. After the first phase was ~ gogues in the area (six out of
TravelWorld, P M Noushad, ~sion organ | opened to the public, there  the three main synagogues are
managing director, Muziris ternational ~conference in was a delay in completing the  part of the Muziris Project).

Project rmed, “The Ker-  Janua second phas Outlining  the

nee January

na-

an

ala state government Muziris Projects is fully | Noushad said, roadmap for the Muz

ing on two more henluu- wod iy Lm-rumnmwu of AW N been no delay ject, Noushad informed, e
tourism projec sha  India to d Kerala's government project some de-  have acquired lan Pat-
d Thaladsers, Miisia wlll  groesold prﬂjo\ll heritage lays are expected. The second  tanam for a Maritime

be the role model for these e = phase has already opened”  which will be of internation
new projects. In 2016, the fi- is 10 years. Commenting on P M Noushad Commenting on how the standards and the 31 countries
nance minister and chief min-  the investment so far in India's  revenue sources include the 12 project has benefitted the lo-  along the Spice Route have
|ster of Kerala wrote to UN- m.wu heritage tourism proj-  boat jetties, the restaurants cal community and the trickle  shown interest in contributing

uv\g the Spice oushad stated, “The and the international conven- dpwil efleat o e to the project both in invest-
Rulue Project. The 31 coun- 55 crore llctlon by Gov- " tion centre at Kodungallur - :xddmi.“We employ alot of lo-  ment and in data collection.
tries which were part of the ernment of India has been Muziris International Re- cal labour so there is direct The state government has al-
Spice Route such as the fully used and the state gov-  searchand Convention Centre —employmey et The local com located 10 crore for heritage

Netherlands, Denmark, Portu- ~ ernment has made an addi ommodate isalso benefitted from
gal, Oman, the GCC countries nulml investment, of €100 1200 paxand has state-ofthe- tourism infrastructure dovel-
among others, have shown e project hopes to  art facilities. ]"mm hmum to  opment like roads, street

en interest (o conribute to _ break cven by 2022725, The  April this 3 e have al- lights, toilet blocks, boat jet-

QTAfocuses ontapping India outbound

Sudipta Dev
Mumbai

financial year
share of this will
the Spice Route
Proj

Qutar is the breathtaking
scenery of Khor Al Adaid, which
is the inland sea about 60 km
needed to visit Qata from the capital Doha. “We are
tionalities, including Indian  concentrating on providing ex-
passport holders. This makes  periences not available clse-
s yin  where. ing expert.
the region. The key themes in-  ences for Indian_ travellers,”
clude culture and heritage; Mu-  stated Rashed AlQurese, chiel
seum of Islamic Art; nature;and  marketing and  promotion

QATARTOURISM Authority
(QTA) recently opened its rep-
resentative office in Mumbai,
with a focus on tapping India’s
growing outbound tourism mar-
Ket. Mumbaiis the 11th global of-
fice of QTA. Speaking at the very

or 80 na-

first press conference, Hassan Al family entertainment. The P officer, QTA.
Tbrahim, acting chairman, QTA, of Qatar is # modern shopping  Seventy per cent of hotels in
said, “In September last we had linis inatic fith lux-

witha holistic approach. Wedid  ury residences and hotels. The  Hotels are competitive in the re-
not do any heavy consumer festivals that would be of much  gion and accommodation op-
srowing tourism and India is s drive initiatives Gl now" he  interest to Indian travellers are  {ions range from hotel apart-
critical source market for us” added. - Quta R

Pointing out that there are 174 growth from the India market,  QTA s looking at delivering £ stival,  famil ion, there are af-
weekly flights between Dohaand  *We wanted to come to India  unique experiencesto Indianvis- ~ Among the natural wonder fordable hotels also.

launched anew strategy todou- 18 Indian cities - 100 by Qatar
ble tourism. We are focused on  Airways and 74 flights from In-

5
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@ IN THE NEWS

India among top five
growing markets for
Booking.com

Steena Joy
Amsterdam

mmkol that is fast growing
d it is one that we have
plwnh«(-d
She went on to add that the
biggest chunge she saw in the
India market is that more and
more consumers are finding
their way online. "Cor
ukqukvM\ plmnllm\ll_v
helped open up the market.
Even in the non hotel
segment, a lot of models like
Oyo Rooms have emerged
which have professionalised
the category. They have stan-
shows the amount of inv dardised the segment and
ment our company is making bring a quality layer online,"
in the India market. It is a  Gillian Tans she said.

Cox &Kings launches Self-Drive 365 for
roadtrip enthusiasts across India

Tanuvi Joe
Mumbai

WITH 47500 Indian proper-
ties listed s

Bookingcom  sees  India
top five growing

mpanies

Speaking exclusively to
Indian media at its headquar-
ters in Amsterdam, Gillian
‘Tans, CEO, Booking.com said,
“We see India in our top five
growing markets, With more
than 47,000 listings, it clear

COX & KINGS has always
been famous for constantly in-

novating and releasing new
products in the market that can
cater toall kinds of travellers in
the Indian market. For the
women travellers, it introduced
¢ Goddesses

last year, the company came
out with a new segment ealled
Enabled Travellers for the keeping up with the latest  The new segment aimsto that the consumer ean do four segments namely - the
disabled people. trendsand inovating products _encourage travellers to_dis-  while on  self-drive trip. Ar-  passionate and adventurous
Hence it should come as no all ki cover and be 4 one-stop road  ter intensive consumer re-  traveller; owners of vehicl
trip planner while offering a s dealistof Double Income
family tours and then couple  range of road trips within In- nd interna-  (DINK) and young families.
h veller,  dian and 3 @ one can take. USA, Spain, Ireland are few of
Karan Anand, head of relation- ~ the markethas seenuconstant  Debolin Sen, business From customised i mum aries  the international drives and the
ships, Cox & Kings said, “The  change. We noticed a rise in  head, Sel-Drive 365 added, totravel assistanc Himalayas, Delhi, Kerala, Ra-
travel s be selfdrive trips and to serve  “We have personally gone on  ance, Cox & Kings \nH take jasthan are some of the domes-
ing constantly and our com- that, market, launching this the ything” e trips enthusiasts can take in
pany has always believed in  new segment is necessary! destinations and activities  Cox & Kings is looking at  India.

surprise that for the yea
Cox & Kings launched a seg-

trips and made a list of  care of eves
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@ MARKETING INITIATIVE

'THETRAVEL SECTOR ISALARGE MARKET
FOR SOPHISTICATED STORAGE DEVICES'

With travellers storing and sharing more data than ever before, their smartphones constantly
run out of space. Khalid Wani, channel sales director, Western Digital India highlights
SanDisk's range of solutions for travellers' storage requirements

What ehanges do you see in
the usage of smartphones
today’

The smartphone us:
sector has witnessed a social
and cultural behaviour shift
over past three-four years -
thanks to the affordability of
smartphones, varior
for sharing content, e
access, the choices to store
and share data on the move,
This need for increased data
ng, and thi
Jed to innovations in smart-
phone features such as dual
sim, multi-lens cameras, 8K

videos, more in-built phone
otag anil ANt foter
processing, without affect-
ing the performance or
speed.

Can you elaborate on the
market for storage de-
vices? How does the travel
sector contribute to this
market?

Indias travel sector has
expanded in the recent
years, driven by the increase

of the experience in the form
of photographs and videos
created by travellers during
their travels. Travellers are
now sharing more data than
ever before. Travellers click
countless pictures and then
store this data either on the
cloud or use an external
storage device to free up
uge space, or Lo share
data through offline mode.
A recently conducted on-
h found that 83

Khalid Wani

The number of smartphone
users in India is expected

to grow by 15.6 per cent
toreach 337 million in 2018,
which highest estimated
growth posted by any country.
Therise in the usage of
smartphones will automatically
resultin the rise in the external
storage products

per cent of Indians with a
personal smartphone have
vun out of storage, with 2
per cent of respondents run-
ning out of space at least
week and 62 per cent
of respondents running out
of space at least ever
‘months, The travel secto
a large market for sophisti-
cated storage devi

is SanDisk filling the
demand for storage space,
for Indian smartphone

kit o st tonmraer

lar-format videos str
from the drive.
SanDisk Dual Dri

phone ki pen dri
make data transfer and data
streaming easier for our

value conscious consumers

Then, there is SanDisk
Gonnect Stick which is the
most appropriate way out
for people who want to a
cess their media or transfe
e files wirelessly, str
HD videos and musie, and
save and share photos and
videos to and from their mo-
bile device. Compact enough
to earry along, whatever

m

gories in1Q CY2018
SanDisk provides trusted
d innovative flash storage
products that have trans-

formed the external storage
devices segment. SanDisk's
avel tech - an-th
sentials are great for keep-
ing consumers enjoying
freedom from storage stress
on the move. SunDisk has

the perfect range of storage
devices and solutions
to manage their stor
age requirements better.

goe

r holiday throws
at you, your precious memo-
ries will be s

What is your vision for the

ber of sma
Indi

India is expected to grow by
15,6 per cent to reach 337
million in 2018, which high-
est estimated growth posted
by a The rise in

result in

Which products do you the usage of smartphones
recommend for auserwho  willautomatically
is  therisein

lrmellmg for wnrk to man-
age his data effectively
without the space crunch?
For all the iPhone users,
SanDisk iXpand has been
designed to be the perfect
companion. It offers an easy
way to free up space on their
iPhone, sutomatically backs
up their camera roll, and
even lots people watch popu-

stor-
'ntepludu(ls Owing to this
and upwardly mo-
bile ;mpul.‘l)lm Tndia isa
unique market for us and
presents us il ne
opportunities for growth
and innovation. We are mak-
ing sure that our team is ad-
equately positioned to drive
our vision for the Indian

June 2018



@ I\ THE NEWS

Uzbekistan tests Indian waters for
tourism business

Reema Lokesh
Mumbai

e meetng

A HIGH POWER dele;

G VE tion
from Uzbekistan visited India
and the city of Mumbai re-
cently to understand the po-
tential of business opportuni-
ties across sectors between

s areas
being

pharma sector, et
World Trade Centre Mum-
bai and All India Association
of Industries in association
with Embassy of Uzbekistan
in India jointly organised an

interactive meeting with H E

Followed by 828 Meel
Representing Sector

(cal. Medical tquipments, Te

ting:

Farhod Arziey, select tour i few asperre- with the India market. We all visa related issues and
Uzbekistan to India along  members from TAAL- West-  quirement. wish to connect with the right  make travel as seamless as
with 15 members High level ern region. The team ad-  Elyor G Abdullayev.deputy ~ partners in India to showease  possible to Uzbe

our tourism wealth. We want  Vijay Kalantri, honorary
ernment icials.  The  visa application process and  of A\udl).mleglunnnm\od' to show the whole country Consul of the Republic of
tourism team showed keen timelines, other on field is-- ment,innovation and touiism ~afid it dniy/the famous and  Uzbekistan, said that, "The
interest to connect with po-  sues ete. The tedm promised ~*development, in i éxelisive well known cities. We ountry is ready to welcome
tential tour operators in In-  the delegate o can with Express TravelWorld,  region has a lot to offer in India. We are here to provide
din. Focused but brief B2Bin-  be granted within three  clearly stated that, "The coun-  terms of both nature and cul- — all support to the parine)
teractions were held with working days if all necessary  try is keen to work closely ture. We are here to address  In

Alrobot Sophia explores Abu Dhabi

ETW Staff the beauty of Louvre Abu
Mumbai Dhabi in a new video released

by Etihad Airways. Accomy
SOPHIA, the first humanoid  nied lhmuglmul m kh)\lul al
robot, who has received ci
ship from Saudi Arabia, is well

ressed sensitive issues like

business delegation and Gov-

our

izen-

y
hoartfelt videos about himsell

media,

is making news again, in Abu
Dhabi. The popular UAE influ-  lot of fun. The video showeases
encer Khalid al Ameri joined  Sophia's visit to Abu Dhabi and
Sophia on a journey to explore  chronicles her adventures
Abu Dhabi and discover all the  around the ¢ity's landm:
excitement and one can experi-  experience a range of emotions
ve her ultimate

ence on a visit to the capital of  and to achie
the United Arab Emirates. goalto feel.

Sophia is officially the first  Sophia's looks are strikingly
robot to

c Yas Marina Cir-  similar to British actress Au-  main aim to create Sophia was  the robot is fitted with cameras  recognise people and  even
o the orld's ustest  drey Hepburn. Sophia wascre- o hlp elderly people and s and microphones which work _speak to them. Sophia expres
rat Fervari World  ated by Hanson Roboticswhich  sist at large gatherings in the  with the Al software that al-  sion of emotions is limited to
l\hulﬂmh\. andalsoexperience is based in Hong Kong. The  parkorat major events. Sophia  lows her to make eye-contact,  only one - that is happiness.

I EXPRESS TRAVELWORID
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@ IN THE NEWS

UIA operates first non-stop
flight from Kiev to Delhi

ETW Staff
Mumbai

RECENTLY ~ UKRAINE
luu-rmmnu.\\ operated it;

rst scheduled
I‘h;(h\ from Kiev to Delhi. New
flights will be operated three
times a week with the fourth
frequency to be added on
2018. The UIA flights
are operated on Boeing 767-
300 (with three-cl

5 one-way economy
class u.va.-u 1l taxes and
ges included) for

Delhi - Kiev fights at the
price from USS
The flights from/to Delhi

re scheduled 50 as to pro-
vide convenient connections
with the UTA flights to/from
the cities of Ukraine and Eu-
rope at Kiev Boryspil Inter-
national Airport, offering

engers a v
avelopportunities from the
West totl st.

Evgeni
communications
said, “UIA keeps developing
the business model ofa net-
work carrier. To attract tran-
sit passenger traffic, we need
to balance eastern and west-

ulA
ector

ern route vectors. Currently,
we can obsere the Ul

ined
gmmh in the Eest. The
aunch of scheduled lights to
Delhi will help balance our
improve on

No charges for cancelling flight
tickets within 24 hrs of booking

ETW Staff
Mumbai

‘THE GOVERNMENT recently
proposed abolishing cancellation
changes for domestic flight tick-
if the cancellation is made
‘within 24 hours of booking. How-

celled without any charges. This
acility will be .Wm\xlylv lm' i
senger up to 96 hours prior to
fight u.»punum e, While
some airlines already provide
this service, some do charge a
flee for corrections ter,
, will be binding on all

howev

intoissues where the airlines are
not in agreement with the pas-

MATATO connects with
Indian travel agents to
increase touristarrivals

toMaldives

Tanuvi Joe
Mumbai

days, Jumeriah Maldives,
Sonevaand Sun Siyam.
G e

A DESTINATION show-
case {ur Maldives was

this, Salva Ahmed, man-
ager operation, MATATO

as Mslnlman Night organ-
ised by the Maldives Asso-
ciation of Travel Agents and
Tour Operators
(MATATO).

Abdulla Ghiyaz Riyaz,
president, MATATO spoke
exclusively to Express
TravelWorld about the pur-
pose of MATATO and the
event. “MATATO is an rion-
government organisation
and through this event we
hope to conneet travel agen-
s, airlines, travel part-
ners, ‘ete. Previously we
used to be a part of travel
trade shows and we decided
that it's now time to hold an
exclusive event thatis com-
pletely focussed on our as-

a conple armgh enu resorts
in Maldiv ow to

the budget travellers, we
have started the concept of
sruesthouses which will wel-
come more and more In-
dian travellers into Mal-
dives. To raise awareness
about the various products
Maldives offers, we organ-
ise around 14 roadshows in
the country and also have
several PR firms across
ndin.”
Udeni Perera, manager
of Western India, Sri-
Lankan Airlines empha-
sised its support with this
association, “With the ar-
rival of neo airerafts we

whole. The theme of the of Indian travellers to Mal-
eventis & Maldivian Night dives. With over 140 flights
i per week,

have direct talks with the
Indian travel industry and

the number of India
tourlst arrivals will double

s
ng to the
charter the cancellation charges
should be printed prominently
on ticket and airline and their

In associotion with
MATATO, Sri Lankan air-
lines is the airline partner

agents tog hnct e

ver, ap-
it the tickets are booked loss

The chs s been placed

e more llmn the

the seheduled departure time of
the flight. During thi

Ylockin  period’, passengers
would be able to make correc-

-hour

inp s
tion process will be open for 30
The changes could be noti-
ed in two monthsafter the con-
sultation process, the govern-

date free of cost, Jayant Sinha,
minister of state for ivil aviation
told reporters, while unveiling
the draft air pussengers charter

tieket where ticket can be car-

ment said. »
Prat passantes woul be tom.
ted 320,000 on missing
connecting flights f the delay is
over 12 hours, and 210000 f the
delny s betyween 4-12 ours.

he Directorate General of
Civl Aviation (DGCA) could look

The charter also proposes
that if the pa v
formed about caneellation of

in-

cheduled departure time, the
airline must offer an alternative
flight allowing the passenger to
depart within two hours of the
booked \lop'ulun' time or re-

along with Banyan Tree,
Ayada, i i

P

Currently having some-
where around 83,000 ar-
rivals, the number is ex-
pected to graw to 100,000
arrivals.

fund the ti
the passengel




@ IN THE NEWS

TMA raises awareness about innovative
products in the tourism sector

Tanuvi Joe asover 100 member

from UTA  through rewards and e-vouch-  yearsback,and their bouquetof  destinations - Africa,
Mumbai participated eagerly isteningto ers, travel agents can reccive dspeciali-  and Burope, ces the value
the speakers from TMA. more now in return for their ef-  sations in FIT, GIT, MICE, and  of TMA by & huge mark. Con-
TOURISM ~ MARKETING  From RezLive.com, Zaheer  fortsand acti i destina
Alliance (TMA) is formed by Jeddy, country head, India said,  Aman Bhatia, manager, di-  huge plus a
four travel companies “Synergy isimportantand that's  rector, Island hrnup further Aiman Sahiwala, business  knowledge so they might be able
Rezlive.com, Island Group, Pearl  why we have come together to  spoke about the benefit of this development manager, Pearl  to offer better producis o their
“Tourism and Leisure Group &  form an alliance that can help  liance, “We want to cre “Tourism & Leis psp
RailEurope. the travel community in India.  through ip and we're i
Recently TMA organised a pecialy ing cit y i marketing, Rail Europe empha-
uenwkmg event for United  like Chandigarh, Defradun, new concepts and plans  its expertise in bookings, the Is-  sised on the extensive
1 Agents (UTA) to l\ku!a l\lnm\dl\ Kulpu\ etc.  thatwill further help the travel  land Group brings foth its il productst ofers rom over
Pmmmv\;,l1u~|v\\-\~n|)]x)|‘lu ties  This of destination wed- ropean train companies,
tourism. The event was organ-  event sxtint Island Group was hugely re-  dings, Rail Burope b v catering to travellers from
edl at VITS Hotel Mumbaiand i these places” onsible for introducing Mal-  years of experience in Americas, Asia, Ocesmia, India,
turned out tobe u huge success  He further s to the Indian Market 18 and our target on three main

n weddings will be u  necting travel agents is what wi
MA.

are here for and toincrease their

dfu- Bela Shah, manager, sales &

rray of

Cravel

community” knowledge

< the

spoke about how

Jet Airways commences operations under the
Regional Connectivity Scheme

ETW Staff times a week on the Lucknow-Allahabad-Patna  pur-Allahabad-Indore sector.

Mumbai sector, Commencing from June 15, Jet Airways will  With theintroduetion of the new fights, guests can

fly three times a week between New Dell now travel to a host of other cities both on Jet Air-

JETATRWAYS, the Indian full-service nternationsl  Nashik. Effective June 16, Jet Airways will com-  ways domestic and internaonal network viacorven-
i week onthe Nag- i i

under the 'Ude Desh ka Aam Naagrik' (UDAN)
scheme.

The airline has been awarded four routes under
the Regional Conneetivity Scheme (RCS) and will
launch operations on three new routes out of the four
ot g v ik subsequently launch Luc-

Know-Bareilly-Delhi-Bareilly-Lucknow.

On the occasion, raunmg Shetty, whole time di-

rector Jet Airways sai vays started offwith

perience and connectivity embodied in the joy of
ing Having pioneered the operations of the ATR sir-
raft in India, the launch of these neww fights mainly
onboard ATR afreraft, will allow Jet Airways to em-
barkon a journiey to ensure that unserved regions and

pote
tial. The UDAN scheme s a great initiative which facil-
itates in realising the benefits of the aviation sector,

i :
iy itha iew to providing a lip tothedevelop-  Inthe centre Gaurang Shety whol timedrector JetAvays an i et Rubina Al jint ecretary Ministry 4
mentof i i India”  Chl

June 14, Jet Airways will fly three  AAl and g waniedtnjeulmys
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@ I\ THE NEWS

Dubai Cruise Terminal to
open in October 2020

ETW Staff
Mumbai

HIS HIGHNESS Sheikh
Mohammed bin Rashid Al
Maktoum, VP and prime
minister of the UAE and
ruler of Dubai, witnessed
signing of strategic partner-
ship between Meraas and
Carnival Corporation, that
aims to transform Dubai into
4 major regional maritime
tourism hub. The agreement
highlights Meraas' support
Dubai Tourism Vision
aims to attract
ors 4 year to
the emirate, and strengthe;
the company’s contribution
to Dubai Plan 2021, the
strategic roadmap to estab-
lish Dubai among the world
best cities. Operations at the
Dubai Cruise Terminal are
wlwduh-d to commence in
Octobe

nhlmuwmu 0 said the
tourism sector is key to the
development of the UAE's
economy, due to the value it
adds through key projects
and its ability to attract mil-
lions of visitors every year.

for

We welcome visit o
across the world and provid
them  with
tourism  experien

want them to leave with las
ing memories that they

development of infra
ture has enabled our country
to be a destination of choice
in the upported by
the talent and creativity of
our people, I am confident
that we will be able to estab-
lish global leadership in sev-
ul sectors. The UAE will
continue to be a symbol of
progress and prosperity,”
<|u-mh Mohammed added.
He said that
me uupl»-un-ntml in the
UAE are reinforeing the
country’s profile globally as a
model for sustainable growth
driven by dive ation
novation and productive
partnerships with the private

4 projects

sector.

HH Sheikh Mohammed's
remarks came as he ap-
proved the Dubai Cruise T
minal as the main hub for
e tourism in Dubai.

he

Hamdan bin Mohammed bin
Rashid Al Maktoum, and His
Highness Sheikh Mansour
bin Mohammed bin Rashid Al
Maktoum,

Under the agreement
igned by His Excellency Ab-
dulla Al Habbai, group chair-
s, and
EO of Carnival

it the leisure
travel company, the compa-
nies will collaborate across
several st
cluding pe
terminal n

tegic areas in-
t development,
agement and
new eruise development op-
portunities at Dubai Harbour
nd the broader region

i is set to become
to Carnival Corpora-
tion's operations in the re-
gion. The agreement man-
dates Carnival Co ion
in ensuring
the cruise terminal meets the
highest international stan-
dards of the cruise industry,
while the relevant authoritie:
will be respons
vity,  immigration  and
customs.

ble for secu-

WTTCinvites transport
ministers to partner
with tourism sector to
implement biometrics

ETW Staff
Mumbai

THE WORLD TRAVEL

annual  International
port Forum in
g, Germany, to part-
ner with the tourism sec-
tor to implement biomet-
ries to make travel more
efficient and secure,
Gloria Guevara Manzo,
president and  CEO,
WI'TC said, “Travel and
tourism generates 10.4
per cent of the world's
GPE and ereates 813 mil-
lion Jobs. Transport - avi-
ation, maritime, road and
rail - is fundamental to
our sector’s success. IATA
s forecasting a rise from
four billion annual pas:
gers now to 7.8 billion over
the next ten yea

UNWTO estimates global
international arrivals to
rise from 1.3 to L8 billion
by 2080. This growth
poses a challenge not only
toinfrastructure capacity
but also how to ensure
these travellers can be
processed efficiently and
securely”

She added, “In order
for us to achieve this
growth and ereste jol
we need to work together
to find sofutions which in-
crease capacity, enhance
customer experience and
ensure security. Technol-
ogy s the key and biomet-
is a solution wl
already  being  used
around the world. T inyite
ministers of transport to
partner with us to speed
up the udoption ofbiomet-
ries, and together we can
ensure that more jobs are
created.”




@ NEW KIDS ON THE BLOCK

Park Regis Aveda, Kumarakom

ne of Asia P hotel

‘management groups, Stay-
Well Holdings, has announced it
will further expand its Park
Re folio in India, with
rebranding of Aveda Resort
& Spa in Kumarakom to Park
Regis Aveda, Kumarakom. The
44-room hotel signifies a num-
ber of milestones for StayWell
Holdings, marki

y

the acquisition of StayWell
Holdings by Prince Hotels. Lo-
cated in the state of Kerala on
tropical Malabar Coust,
Park Regis Aveda is located in

an international tourism hub. It
will be StayWell Holdings’
23rdth operational property
and marks the brands move
into a new space of luxu
travel. Key featur ts
expect at Park Regis v, K
marakom include; private cot-
tages, villas, sultes, g0 open
poolside ant come
lounge, Lu Breeze, an il
Spa and a well-equipped fitness
gym. The resort also boasts of a
nquet hall with a capacity of
approximately 150 guests, busi-
ness center and a recreational
area for use by guests at their
leisure.

The Tamara Kodai

T ara Leisure Experiences
launches the newest prop-
erty in the Tamara brand of re-
sorts. La Providence is a spe«
tacular colonial  building
|1hllu‘\t ‘ally known to be one of
to come up in K

dmkxm I

promises luxury secommoda- rmm»mvwmn. tocat
a igned in the

ste. De:

tion, each suite boasting of a

bedroom with liv- or nmulm

ing room, and an attached bath-  this restaurant has been con-
ites of French  vertedtoadecadent restaurant,
lavish buffet in-

su
p, ovinclal de-:)gu have been de-  set to put out a
ed to toa i

ucked

passiad ko n gotas

e \\'!\en LaPr tional favourites to trs
‘monastic retreat. l‘,mhs\ulelmr and local Indian eui

‘beautiful hillsin south India,
Tamara Kodai is an mm]mma‘

riors, aters, exhaust

restaurant also features a live

Resorts announc

*uSTa Hote

Wire Room- Chenn: d exclusive
"and bar in Design Hotel Chennai by juSTa. Wire Rnnm
(T-ucre Phoenix Market City in
Chennai and is easily a Il major parts of
the city: It s built with a strong focus on art and design
with inspirations from the timeless local traditions of
‘Sauith India by ace designer Pronith Nath. The bar has a
nietwork of glowing brass strings, which is almost 20km
long, inspired by the Madras pattern. These strings are
stretched and counter balanced with 9600 weighted
plumb bobs of different heights and sizes to ereate ex-
clusive spuces within the bar. The food menu

the cperiug of
nt

list of classic cocktails with a qulnh'«rn\ml Madr
twist. The food menu offers Malaysian classics like Na
Lemak, Burmese Khao Suey and also the Mumb Vo

oy others. The Wire Room
ity bas tables, rotatng b tables, ate
bles, along with & main dance floor with theDie mw)l«l
adorned with stylish gold pipes.

> <, Bl b=
= .

fude  Ball room

in-room amenities,

Tamara Kodsh
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piping hot food straight off the .,|F...nw..n Asian and Indian 3

serving the best.  ities which i
ccommodating more than

200

stove, to your plate. The Bistro

e e. Iso offers
all-day dining restaurant anda 1845 is a French style  la Hearion hel ndboetion i

tionarea.
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INDIA’
WELLNESS ABODES

As we celebrate International Yoga Day on June 21, Express
TravelWorld explores some of the well-known and some not
so well-known, wellness abodes in India which tour
operators mustinclude in their itineraries



. cover story)

SOUKYA
Bengaluru

erived from San-
skrit ‘word
‘Soukhyam', the
name 'Soukya' is an

epitome of well-being, along
with a harmonious state of
body mind and spirit. Soukya,
popularly known as Dr
Mathai's i Holisti

acres of eco-organic land, the
centre offers every pre-requi-
site for one's holistic well-being.

The team consists of con-
sultants and doctors from dif-
ferent systems of medicine,
therapists and visiting na-

integrative medical facility
that is the first of its kind in
the world; and doctors from
different systems of medicine
monitar the treatments, which

Acupressure and severa kinds
of therapeutic massages. There
are several Wellness ck«gts
and also unique Medical Pro-
grammes to address specific
‘medical issues.

The centre has a well-built
infrastructure with & 30-acre
organic farm housing exotic
species of vegetation and flow-
ering trees with fruit or-
chards. There is a therapy
centre separately for both
males and females. A yoga and
meditation hal isalso part of

-trained thera-

this centy

fat and low spice. There are
fixed menus and guests on a
Medical Programme will be
put on a custom diet. Many of
the fruits and vegetables come
from its own organic gardens
and orchards.
va is located 50 kilo-

meters from the international
airport in Bengaluru, and in-
bound tour operators ean add
Soukya as a wellness destina-
tion in the travel packages
they offer along with other
places of tourist interest.

kya was established

tional and i spe-

pists. The different syst

Health Centre is a renowned
wellness destination located in
the Silicon City of India, Ben-
galuru. Housed amidst serene
garden cover spread across 30
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make  Soukya
mmv. ‘ent from spas and other
healing centers and resorts
around the world, inclu
the fact that it is a residential

medicine

therapies available here in-
clude Ayurveds, Homeopathy,
N: and l

tate and ith their
Inee selt, Broviding wonld.
class accommodations, the
centre: honses 25- spacious

with i collabora-
tion from world renowned
health centres in the USA and
Europe. The centre is in

tary therapies such as yoga,
Acupuncture,  Reflexology,

rooms.
food (egg and vegetarian)
served here has low salt, low

h the Interna-
tional  Holistic  Health
Association,




THE MAIN FOCUS

beverage venues including Vis-
tara, the main dining; Chan-
tara, the barbeque lounge; and

Te'jus the juice bar. The
restaurants bring in produce

Pune

nearby farms to retain the

/ freshness of meals. The out-
tmantan, @ luxuri-  wholesome wellness for the  Panchkarma, Holistic Health, ) door meditation pavilions —
ous wellnessresort  guests; physically, emotion-  Fitness  Challenge  and Dhyana and the ampitheatre
in Mulshi region of  ally, spiritually and socially.  Restorative Physiotherapy. Prana, provide with some in-

Puneintegratesthe  Nestled in the Sahyadris  These retreats focus sp
traditional Indian healing elements of well stress management, heart lux and indulge insoul search-
practices with international  tain through proper food, health; metabolic rate and en-  ing. ealthy  cooking
therapies and modern fitness  healing that speedup and exercise and positive environ-  ergy balance diagnosti techniques are used such as
techniques for holistic heal.  sist the wellness purpose. A ment. The stay starts from dividual health and nutri-  braising, steaming, poching
ing. Atmantan was conceptu-  minimum of three-night stay  three days extending up to 28 i illing, Temperatures are
is available at the centre that  days where the guests are of- kept low while cooking so that
enable the staffto concentrate  fered a mix of wellness pro- tion and pres mm.m»m.muor natural flavour and nutrients
on complete wellness of the  grammes where they can fo-  team  building are retained whilst ensuring
Agarwal Kapur. Atmantanis ~ guest. The place helps one un-  cus on complete rejuvenation. u-gkkmg spa therapies; \up« the food s easy to digest.
the di of  derstand i tan Corporate Well- life; guided med-  Atmantan can be reached
Atma (soul), Mana (mind), ~sound nutrition and function- nmsProgy-ummoenubmmw- tatlon; group pnmu fune-  within 90 minutes from the
nnd Tann (body) that encom-  ing of the body. The packages  viduals to deal more effec- tional fitne: and  Pune International Airport
sses the resorts integrated  include Atmantan Living, Spa  tively with stress at the work  Dance  Therapy imbsa, and within'a threo and & malf
nppx'm«h to wellness. This Life, Master Cleanse, Weight  place; and strike a healthy —Bokwa, kick hoxing, Bolly- hours drive from Mumbai’s
can be achicved by creating  Balance, Journey through work-life balance. The cus-  wood dancing). Chhatrapati Shivaji Interna-
the perfect equilibrium of Yoga, Ayurverda  tomised programme includes  There are three food and  tional Airport.

interactive workshops on ing places to meditate,

T EXPRESS TRAVELWORLD
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.cover story)

THEKHYBER HIMALAYAN RESORT & SPA

Gulmarg

he Khyber Hi-  SpabyLOccitane offers luxu-
malayan Resort & rious and holistic well-b
Spn in Gulmarg is  experience
ated in the Pir  Guests can sonk in s
Panjalvangs of the H.mmams. ning views from their treat-
covering seven acres of a ment room and pamper them-
coniferous forest. The selves  with  treatment
resort is a beautiful showease  protocols that incorporate the
of architectural heritage of  best of the west and the cast.
Kashmir. Nestled in the Hi- The spa brings to life the
malayas, 8,825 fect above sea  changing seasons of Gulmarg
level and ensconced amidst  with signature  treatmel
pristine nature, The Khyber  where guests

®
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1o choose from a repertoire of
home grown seasonal flora
which are mixed with natural
L'Occitane produets and fresh
Himalayan water to create fu-
sion recipes for the treatment.
Treatments inelude Decp Tis-
sue Int ief, Shea Nour-

ocused Treat-
ments, ete. The well-being

machologi Massage,
Re-Energizing Sun Stones,
Signature Lemon Balm-San-
dal Wrap, Almond Silhouette

relaxing prel-
ude or finale that leaves the
skin and the mind perfectly
prepared and truly receptive
to the benefits of a treatment.

e resort also has a well
equipped gymnasium, and the
stunning views from the floor-
iing glazed windows en-
re that the guests never
miss a moment of the sur-
roundings. There are. hacsle
sauna and steam f
well as jacuzzis for ladies o
gents. The heated indoor
swimming pool area has dou-
ble-height windows, and a
ularly magical
when there are blankets of
snow outside.

e are many invigorat-
ing activities for guests - the
Gulmarg Gondola is only min-
utes away, making The I'\hvh(-r

swim




galu

engaluru has es

lished itself as a \wll.

ness hub of India,

and among its best
known names is Shreyas Re-
Located an hour's drive
from the airport, Shreyas has
12 cottages spread over
acres of landscaped greenery,
water bodies and organic gar-
dens, the guests are able to
‘vl\nnunv\A|lhnamr and ben-
om its healing power.
s is regarded as one of
the finest yoga retreats pro-

moting the authentie spiritual
tradition of yoga in a holistic
ne
Yogasana classes at Shreyas
are based on both classical
Hatha Yoga and Ashtanga
Vi Yoga. All ¢
adapted for beginne:
diate and advanced levels,
Twice daily group yoga ses-
sions and one daily meditation
don are included in the stay
for all guests. For guests who

asses are

r interme-

of yogs, a yoga retreat is struc-
tured carefully to allow them to
experience not just the physical
‘aspects of yoga but also karma
yoga selfless work), arious yo-
gic kriyas, yoga nidra (des
Taxation), chakrashuddhi and
Trataka (candle meditation),
rejuvenating massages, com-
munity service, ete. Silent Re-
treat Packages ure u unique
feature of Shreyas. The other
packagesinclude Panchkarma,
)

would like to delve deeper into
the ancient spiritual tradition

Ayurvedic of
Giving, Wellness for the Soul

THE MAIN FOCUS

Indian, Continental, Mesican
d Oriental gourmet vegetar-
fan cuisine.

The extensive facilities in-
clude an open-air, spacious
yoga and meditation hall,
which makes guests feel one
with nature as they

il the asanas. Another mgmgm
are the two machans in the or-
ganic garden where th

and others, meditate or contemplate in

From age-old Ayurvedic
treatments to modern ther:
pies, from naturopathy to a \l'\gu for classical danc
wide range of massages, the while the 1
Anaha Spi is designed to offer offers books on yoga,

the best lity, and other subjec
Foodisan ntegral aspectof A Relais & Chateaux member,
wellne: All cooking at for inbound tour operato

,a
Shreyas starts with the chant-  luxurious wellness yoga retreat
ing of a prayer, while the chefs  like Shreyns can give a differen-
prepare dishes inspired by tiated experience to their
their travels around the world; ~ elients

o
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YABYUMRESORT

Ashwem Beach

oa has become &
hotspot yoga,
thanks to the ma
resorts which have
afocused strategy to promote

twosacres of lush palm grove and
sheltered by the sand dunes.
Here you can unwind in comfort
and watch the local fishermen
‘bring home their catch against a

ing tots guests. Yab Yum Re-
sort that borders Ashwem
Beach in north Goa is one
such idyllic des
one can enjoy a quintessential
Goa vacation along with fo-
cusing on rejuvinating your
mind, body and soul.

The resort s hidden away in

jon where

backdrop of
sses are held
for guests and visitors, and it
is ofa level that i \uimhlu for

are open to e
apted to whoever turns up.
ate classes, family class
and ehildren’s y

 often groups of families
staying together, and kids
A great way to engage
e the par-
ents have lunch or simply re-
lax and enjoy some
Sunset elasses can be depend-
ent on pupil numbers.

Yoga Shala's
and minimal
vas designed with inten-
tion. The Yoga Shala has three
walls, with thatched roof al-
Towing for maximum ai -
lation. Half of the remaining

75

yoi
the little ones wl

%

W

fourth wall allows a beautiful
view into the lush gardens,
also allowing natural light in.
It s fully stocked with yoga
mats, blocks, straps and bol-
sters,ullowing each class, per-
son o style to be
dated. The resort wmnm s
thos
to bring a group to stay
north Goa for & few day
even weeks, Some groups

commo-

y for accommodation and
shala once per day.

e organised.
careful planting
and Lnnlﬂ.pmg, have made
Yab Yum an idyllic, shady
somewhere o relax, eat,
drink and de-stress, also per-
plore the
northern half of the state.
Ashwem Beach is one of the
most peaceful and least devel-
oped beaches in Goa. Travel
agents can recommend the
are to their clients as the fa-
mous Anjuna market is a

drive away, and the city
of Mapusa is also nearby.
Those who like to explore lit-
s, can do so in the

fect as a base to
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here coupled with the
itage of the place makes it quite
appealing for tourists

ound the world, There are
s followed by a 40 min drive to
dra Nagar in Uttarakl belonging to the Maharaja  to be 'Ananda - in the Hi-  such as massage, body wraps

frequent flights from Delhi In-
ternational Airport to Jolly
vant Airport in Dehradun,

The flight time is 45 minutes

nanda in the Hi- spatherap something that embodies the Ananda in the Himalayas.

malayasisaluxury  The distinet feature of the  spirit and ethos of what was to

destination spa i property is that it includes the  be offered to the guests and ments, Tibetan treatments

the .-Lgmnurm.-m. royal palace of Narendra Na-  hence the property was called  and international therapi

d. It

situated in the beautiful 100- of Tehri Garhwal and the ro-  malayes, The former Viceregal and facials. The spa also fo-
ountain  stored Viceregal Palace, added ~ Palace was restored and on a diet that dents in the summer of 2008,
to the palace in 1910-11 by the  Narendra Nagar became the  onates with the principles of  This is  one of a kind educa-
Maharaja, Many years ago, —summer capital and the Palace everal celebrities  tional institution that pro-
n the focus on health and  is where the present vice re ented Ananda like  vides yoga, Ayurveda and in-
the Himalay India’s first venation in the world, the  suite of Ananda in the Hi- Oprah Winfrey, Bill Gatesand  ternational therapies under
destination spa. Quite close 1o founder was in search fora des- — malayas is located. Melinda Gates, Kate Winslet,  one roof. The institute aims to
the towns of Rishikesh and  tination spa and that's when  Visito sefroma  Deepak Chopy - lead spa education in South
Haridwar, Ananda concen-  the Palace of the Mahwrajaat  range of traditional Indian man, Ricky Martin, Charles, ~East Asia and also maintain
trates on yoga and Ayurvedic  Narendra Nagar, Tehri-Gar-  practices of yoga, meditation,  Prinee of Wales and Camilla, high standards throughout
practices which are then whal was discovered. The ayurveda and vedanta along  Duchess of Cornwall or 1
combined with international name of the place had to be  with Ayurvedic

Established in 2001, Ananda in gal

U
treat- e spa packages offered  cooperation.
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CARNOUSTIEAYURVEDA & WELLNESS RESORT
Alappuzha

the guest is take
after he or she leaves the re-
eight yogic limbs are Yamas ~ Shivodhara is another form v sorts, For example, the
Carnoustie Milkthistle Or-
ganic Tea has been used for
000 years in European

sure that
are of long

arnoustie Ayw
& Wellness Resort  or Ethical Code of Conduct - of Ayu
is set on the shores Niyamas or  ticed h
of the Arabian Sea, tly pouring liquids over the over
just eight kms away f forehead, or otherwise called “ culture and helps protect the

famous  backwaters of Strong and fit I)o(ly the 'third eye'. The name . liver from toxins and is popu-

Alappuzha Pranayama or Breath Con- comes from the Sanskrit larly known as a miracle cure
At Carnoustie, physical,  trol-Pra nslife force  words shiva 'head" and dhara  the guests condition, the med- er problems.

mental and spiritual well-be-  and 'Yama' means control of ‘flow’ and the liquids used in  ical experts offer short and Tour operators can pi

ing is considered as the 'soul'  prana - control of life force,  shirodhara depend on what s long-term solutions that aims balanced (md relaxing

focus to reach a state of opti-  ete. The Rejuvenation pro-  being treated, but can in-  tohelp the guest to age gracy enc as

Tully along with improving or-
gan health and boosting the  team of Ayurveda experts for
immune system. Having a  restoring physical and mental

mal health and guests can  gramme held here includes  clude milk, buttermilk, oil,co |h|>|v.«mluﬁm\.npw Galeed
achieve this through different ~ Abhyangam which
types of yoga like the Classic  mous  body massage in
Hatha Yoga, Ashtanga Yoga, eda and it can be used large qualified team of health as well as advice on
Prenatal Yoga, cte. ally and the mas-  detailed pm'ﬁluml(’(m«ullulum experts, ensures that each maintaining the same. It is ap-

Carnoustie puts the yogic ~sage is customised according ucted by guest is given personalised proximately a two hour drive
philosophy into practice for o each individual, to suit his medi ..mp.-.mmlm- .|uen1mn from the Cochin International
total wellness. Some of the or her disease or condition. ter a complete diagnos he resorts offers a range  airport.

er, or even pl

e Resor

A EXPRESS TRAVELWORLD
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SWASWARA

he concept of

SwaSwars  comes

from the first sound

of ereation, OM, and
the resort in Gokarna on Om
Beach enables guests to hear
the 'voice of the inner self’
SwaSwara is a sanctuary for
one's Prakruti or the innermost
nature of an individual and its

gramme ‘Swa Wellbeing' is
bout learning to rejuvenate
the SwaSwara way. This in-
eludes deep relaxation which

on the cliff, also called as a
meditation hill. Under the co-
conut thateh roof, pati
sit on mud packed steps for

listen to
your ‘Swara, your inner voice.
The programme: xmmwh an
introduction to Yogic Ki
Yoga Nidra, Pranayama, vmd\r
tation techniques, guided art

guided s ang

space offers & 180 degrees
w of the scenic Om beach.
The Yoga Shala is a dedicated
center for Asana classes which
is spread over 1600 sq L and

soalis o offe
recon: of thé mind
and body to bring about
balance and harmony within.

SwaSwarals signature pro-

and pottery inter-
ng. It also includes
consultations with Ayurveda

welllit space
for visitors to read from an
eclectic collection o books and

‘There is a meditation deck

s the only
SwaSwara,

Some of their facilities in-
clude a large oxidised swim-
‘ming pool and SwaSwara's art
studio is an interesting space
for visitors to explore their cre-
ative side, Under the guidance
of the resident artist, guests
xpress their creative
thoughts through clay model-
ing, painting and sculpting.
elieves in the
proverb ‘you are what you eat

SwaSw

and for this purpose the diet
provided here is well-planned
und appropriate. Guests can
the interactive kitchen
mm y to understand and
partake in the intensive and
complex culinary process ded-
icated to wellbeing. All the
produce comes from the or-
ganic vegetable farm at
SwaSwara and the neighbour-
hood consists of seasonal
tropical fruits and freshly
caught seafood. Dairy, cgg:
and oils are limited in its
preparations, The menu does
not feature meats, hard liquor,
refined sugar or refined flour.

SwaSwara can be reached
within three and a half hours
from the nearest airport
Dabolim, Goa and the nearest
railway station is Gokarna and
Kumta.
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VANAMALSI ESTATE

Dehradun

he Vana Malsi Estate
s situated  in
Debradun in  the
Doon Valley. Th

room hilltop retreat is

with luxury and is

an organic Kitchen and herb

n:

gues|
and s onthe banks of the

guest's objectives, medical con-
ditions and his or her dosha
(Ayurveda body type). Spa con-
Reimeyrd offer Halte yomn

'Ja

‘ment that works on white chan-
nels and nerve pathws

Vana offers Sowa Rigpa, the
Tibet's traditional m of

iu\(ion.ulnngsl(lc wnnsmm
are exotic in their Tibetan or
Chinese names and in their
methods. Ku nye, pronounced
a5 coo-nyee is an ancient m
sage with herbal poultices an
chanting which Im!p~ release
i

Ayurveda, Chinese medicine
and Buddhism. Governed by
the Men-Tsee-Khang, the Insti-
tute of Tibetan Medicine and
Astrology of the Tibetan gov-
ernment in-exile in Dharam-
sala, the doctors and therapists

ects of Vana's
phllnsophy e, philosophy be-
lieves that what one puts into
the stomuch will definitely act
h, heal or harm, Vana

s menus include
vegetarian and vegan choices

and exp
puja (offering).

The treatments are pre-
seribed according to  the

tey
psanoed "raga’ 18 Bealing via
time spent with a lauti
hor gyi metsa is another treat-

¥, pro-
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the Men-Tsee-
Khang, from where all the
preparations are also procured,

The cuisine at Vana con-

meat, fish and poultry. The
cuisine team produces eve
thing from bread and butter to

wasabi and ice creams in the
kitehens. The team has
ally prepared traditional
Indian bhojans at the Sid-
dhartha  Festival  and
idyaloke and based on pri
ciples of Ayurveda, Sowa
Rigpa, contemporary western
nutrition and naturopathy,
Vana's apothecary creates in-
ons, decoctions, topical ap-
plications and herb mixture

Tour operators can offer
Vana to their clients as it is
one of the few places in the
world where Sowa Rigpa is
formally uﬂ(‘ d in i

Th

cessf

quent bis fom Deth Iter-
national Airport to Jolly Grant
Airport in Dehradun. The
ana Malsi Estate is then a
one hour and 15 minutes drive




NEELESHWAR HERMITAGE

Kasaragod

celeshwar  Her-
mitage lies on the
shores of the Ara-
North-

arden: ibis

fl'unmpum and the light and

roofed cottages
blend the Iradiumml Keralan
architecture with the new
modern design.

The indoor-outdoor I).nl,h-
rooms are h naturs
products and the in-room i-
pod is loaded with cool sounds

to match the serenity of this
resort. Guests can spot dol-
phins diving in the sea while
he or she re-aligns their
chakras at the yoga pavilion.
One of the key wellness
programmes here is The
Priya Ayurvedic Spa. It has
five spacious treatment rooms
muu-d around a_central
rden. Designed

lated. The treatments are
practised in a quiet way ang
all the preparations used are
100 per cent natural, organi-
cally produced and soureed in
a way that does not have a
negative impact on the envi-
ronment.

One of the meditation
courses available here is the
Prana Energising Technique,
which is a technique of yoga in

THE MAIN F

system of the body can be re-
talised by this process
Transcendental Meditation
(TM) involves the use of a
\mmd or m)m!rxl,\mll can be
practiced for 15

(wu‘nperdu ll\samethnd
for relaxation, stress reduc-
tion, and self-development
and can be taught in four, five

for

minutes

buuu\l[ul[} ceil-
ings and elegantly carved pil-
lars, the building is well venti-

Shakthi to energise their en-
tire body and each and every

and six day
Another interesting fea-
ture of Neeleshwar hermitage

is that it trains young village
men and women to serve
s, drinks and take care of

here. The Her-
special experi-
Connecting with
the Source' which is a cour
based on traditional wisdom

will tesch visitors an easy and
enjoyable way to contact this
field and enjoy its benefits,
Practical techniques will be

combined with an under-

standing of conseiousne:
one can also learn the
{structure body, mind

Neeleshwar Hermitage is
approximately two hours
away from Mangalore inter-
national airport and around
five hours away from Calicut
international airport.
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iconie travel destinations. It is
composed of an oval-shaped
mainland surrounded by 72
smaller islands. The provinee is
sbundant in beaches and
resorts. Its well known  for
beach and Anda beach.
the capital of

There  are  many
attractions in and around
Bohol which appeal to all
types of tourists.

Chocolate Hil
late Hills is the most famous
tourist attraction in Bohol.
R

this natural phenomenon is
uniform in shape, with some
hills standing 30 to 50 metres
tall. They are usually covered
with grass year-round, but
turn brown during the dry
season and hence look like
chocolates. The Chocolate

|
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DESTINATION OUTBOUND

The province is abundant
in beaches and resorts.

It's well-known for Panglao
beach and Anda beach.
Tagbilaran City, the
capital of Bohol, is known
as the ‘City of

Friendship’

Sl

complex has o hotel, hour and 45 minutes away by was carved manually cultural show, by the local  Rajah Sikatuna of Bohol met

swimming pool, restaurant  public bus or private car localand has unique, intricate  community Loboc townislo-  and signed a peace treaty

and an observation deck from  entrance fee is PHP 60; rides  designs. ated 4 kilo-  with their own blood. Th

where visitors can view this are charged separately. Loboc River Cruise: This  metres from Tagbilaran City.  blood compact s co

amazing sight. You cangetto  Santa Monica Parish  cruise is one of the m Blood Compact Site:

the Chocolate Hills on your ~ Church: Founded in 1869 and  lar tourist ac cated in Tagh 3 between native Fil

own or by joining a day tour.  first built of light materials, ~where one can get on board a  Blood Compact Site was con-  and the Spaniards. It w
Chocolate Hills Adven- the Santa Monica Parish I'\uulmL1'e\mul'm|lxndtnyu\ structed in honour of a very treaty mnmmqnphusmqn

ture Park: Fun for both Churchisan imposing strue-  the Loboc Riv njoy- important event in Philip- respeet and equality. This

adults and_children, the ture famous for its sturdy ing a buffet meal The cruise  pines history. It is the place  event pnpulm‘!y known as

Chocolate Hills Adventure arches supporting a pathway ~and buffet cost PHP 450 per  where Spanish  explor

Park offers thrill rides for that connects the church to  person and include a short Miguel Lopez de Legazpi and

adults and obstacle courses  the convent. The speciality of

Located s e church is the altar that

kms from

Tagbilaran City,

it is only an

7
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GTM 2018:
A key milestone

The 44th editio¥ of Germany Travel Mart organised in Dresden, by the German National
Tourism Board and Dresden Marketing Board, highlighted another successful year for
tourismin Germany and a record growth for eight consecutive years

By Sudipta Dev

he 44th edition of Ger-
w Travel Mart

(GTM), organised by

the German National
Tourism Board (GNTB) wasoffi-
cially inaugurated on May
2018 at Dresden, the state capi-
tal of Saxony. The cohost of
GTM 2018 was Dresden Market-
ing Board. The grand opening
celebrations took place at the
renowned Church of our Lady
and Kulturpalast. Travel indus-
try delegates and international
media from as many as 51 coun-
tries attended GTM this year.
Welcoming the ~ delegates
Brigitte Goertz-Meissner, chair-
woman of the advisory board of
GNTE mentioned that 2017 was.
another excellent year for
tourism

Petra Hedorfer

Germany. "It wasa - aervioesloryoutodiacoven”  someof the trends tht will i
record eight years ina row. 1 Indi P pact
b 18 dorfer Dr@s'

want pa
all of you have played
this success,”

M

" stated

international overnight sm)s‘
vhich was an increase of 6 per
cent. Travel expenditure on trips

percent growth. Highlighting on

this she said, “We have a very

professional team in India who
Indi

den Marketing Board for their

exceptional work in hosting the

event. GTM this yesr was an ex-
showea

market. Secondly, we have in-
vested a lot on information,

Euro 236 billion - an increa
16 per cent from the previous
year.

The most important source
market

the information which creates

ase

the multifaceted tourism offer-
ingsof Saxony. The architectural
and cultural heritage of Suxony
Bolde s grent abracton for v
world, and

3

people.

pacity - more direct flights now,

The bighlight of GTM 2018

is The Netherlands, followed by

There

Switzerland and the US. Petra
ledorfer; CEO, GNTB said, "We
have a good position in interna-

andwebelieveinit” Regarding

the new age Indian traveller who

‘might want to see hvy(md the tra-
Alo

at Messe Dresden, where 300
German exhibitors show
their produets. As always there
was . strong representation

o

sed

raveled GNTBS i

theme for 2018 ‘Culinary Ger-
many', The theme which has
gained world wide popularity
helps place German
nary hotspot for the Indian tray-
ellers. Trends suggest that In-
dian travellers are seeking newer

292 Michelin-starred restaurants
and 5,000 to 5,000 Christma
‘markets, Destination Germany is
sureto satststhe evlved Indian
travellers’ appetits

Theophilus mm.\ all th
varied travel sogments to

tional ranking and 2018 has ditional sites, she stated, from India and this year w

started well. Both Europe and  with Ihelrurhtmxm! attractions  exception. Highlighting the

overseas (long haul) have seen th ing produets which
arealso local i would be of much i tothe

stand for n|):‘nnc~> and toler-  hidden spm es that's what we  Indian

ance and Theophilus :

dcrons (e world, 'We havs  Remindig et toutia marketing, GNTO, said, “The

plenty of new products and

a
people’s business, she indicated
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any Travel Mart un-

nary tours offered scross Ge

overnights to Germany: ny. “We ex-

just this.

traveller
5,000 beer
5,300 types of reud, 1500

sed Indian
With over
1300

pect
one the highest contributo
Nl i tohet et b
‘mentioned.
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Dresden: A proud legacy

Germany Travel Mart 2018, hosted in the beautiful capital of the free state of Saxony,
effectively showcased the many attractions of Dresden, which is famous for its architectural
and music heritage

By Sudipta Dev

resden has virtually  stops for visitors to the city. Ar-
ashes  chitectural tours and other the-
to take its rightful matic tours are available upon
placeamongthemost  request.
beautiful cities in Europe. The The Church of Our Lady,
city had suffered significant de-  which was destroyed during the
struction during World War I WWII bombing, was rebuilt and
bombing in 1945, and following  conseerated in 2005, The cathe-
the reunification of Germany  dral today is a testament to the
most of ts architeetural heritage e of the city and
iy ngrin Dres-
den for a few days, there

glory.
A cruise along the Elbe offer
stunning views of it's ma ou cam avoid passing the
ructures,  Firstenzug - the Procession of
that line up both sides of the  Princes (the rulers of Saxony), a
i selfis very impor-  few times everyday. It is the
tant tothecity. largest porcelain mural in the
Dresden has an 800 yearold  world made of Meissen poree-
history. Thecity itselfisa delight  lain tiles. The Brihl's Terrace
toexplore on foot, as every cor-  nearby popul
ner turns up a visual delight. ‘Balcony of Ex
Most tours of th start  favourite places s
from the Theaterplatz Square.  locals alike. The terrace gets its
The Semperoper is one of the  name from Count Heinrich von
world's most famous opera  Brihl, who was given the terrace
houses and and icon of Dres-  asagift by the then Saxon elec-
s pride asa cultural capital.  tor. The impressive and expan-
rom soloist concerts to ballet ~ sive museum  complex of
performances, the opera house  Zwinger includes the Old Mas-
is a hub of many activities, in-  ters Picture Gallery, the Dresden
cluding the popular Dresden  Porcelain Collection and the
Opera Ball (SemperOperaball). ~ Royal Cabinet of Mathematical
The Dresden State Orchestra and Physical Instruments.
§ i Dresdens

Thielemann is known globally. ~ royal palace, which had been
‘The building’s striking architec-  completely burnt out has now
tural features make itone of first  one o the most eelectic

sno

g

iy known as e
urope! is one of the

ian
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collections in the world in its 15 The Albertinum is another  the inspiration for several works
museums, including the Green  important building. It wasanar-  of the famous painter Bernardo
Vault, the Cabinet of Prints, moury, and waslater converted  Bellotto, which now occupy
Drawings and Photographs, into a museum in the beginning  place of pride in Dresden's Old
the Armoury, the Coin Cabinet,  of the 19th century, now it isa  Masters Pieture Gallery. Today
and others. The pride of the allery of new masters, showeas-  if you visit the Castle Sunstone,
Green Vault is the Dresden  ing art from the Romantie pe-- wl ently hosting danex-
Green Diamond. Witha history  riod to the present. Currently  “hibition by famous’ German
that dates back to 1722, theex-  the building is being recon- seulpture Hans Scheib, you can
traordinary Dresden Greenis  structed. The Transport Mu- ‘,M some of the wat panoramic
believed to be from Kollur mine  seum, which is one of the oldest from the ter-
in Andhra Pradesh, India. For  buildings in the city; showcases ~um can ..m
7 Indi; therex- an vehi- get a unique oppo
hibit of much interest is the  cles ncross various modes of  seulpt a sandstone ik and
Throne of the Grand Mughal  transportation - from the bicycle  take it home.
Aurangzeb dm,,vm-dm Johann o the train, tracing the history Sandstone is the source of
Melehior Dingl Eu-  ofeach, Ufe i P, there vasa time
vope's reriounad goldamiths,  ton tothe ety asic lofit
‘The exhibit is a stunning 5 V«Urkvu in E
play of opulence and wealth in  Kulturpalast, the concert and — try. heeng et important
['the ighal Em- ', whi i 'he Church of St
peror’s bifthday in the palace Another modern land-  Mary in mmu. which is also
courtyard, with 132 intricately  mark is buill with sandstone and a late
crafted figurines of men and  den, an erstwhile industrial site  Gothic church. The other high-

animal RLLur-lr-d as the whichisnowahub forartsand lights of the ‘mous for its gates, which are in There are several walking
greatest we European jew-  creativity. are- the exquisitel vari yles - Renaissance, 1 alLs.x\n(I nhopopulm-.mmtm
ey ars(erente o h vault ceiling, the ornate sand- Barogue. clude  mountain  biking,
1708), it is encrusted with 5120 icturesque Pirna ‘stone altar from 1614 and a five trukking, riding, cross country
diamonds, 160 rubies, 164 A short drive from Dresden ing  Bastei rocks te. The area has been
emeralds, one sapphire, 16 isthe picturesque town of Pirna, The Elbe Sandstone Moun- \heqleoi ‘many film shoots like
pearls, and more. located near the Sandstone  alsousedasavenuefor classical tains covers an area of 710 The Chronicles of Narnia, In-
Another astounding display ~ Mountains in the Elbe valley. A concerts. .~qum\\ Kilometres and attracts gl(mrlmls Bs~l4-\rd.~ The Reader,

of the goldsmith's crall is the town of 39000 inhabitants, TheTow i Han: Gr nd many
) S Lanelabo- T isa per ination fo ik TheIughlxghto{l"lln-\nmL\um» more. 'rhm- n-m.my accom-

rate setup fit for royalty. While ~any ing, whi Mountains is Bastei rocks and  modation options here including

e
the Weapons Gallery showeases  Saxon-Switzerland. Its location  halfof the 16th century: Another  the famous Bastei bridge from  hotels, guest houses and eamp.
the toolsof warcruf, The Blec- s another advantage - Just  importantbiding isthe Tetgel-  whre visitors can get breath  sites. The exclusive spas and
toral about 90 rague,  haus, the home of Dominican taking views of the surrounding  health resorts in these idyllic

iy visi-
tor an insight into the royal and a few hours away from fiiar Johann Tetzel,an opponent  area, including the meandering  natural surroundings are also
wardrobe centuries ago. Bertin and Poland. The city was — of Martin Luther. The city is fa-  Elbe river. popular with visitors.
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2RV C2018: Culture, Connect
and Camaraderie in Canada

Rendezvous Canada 2018 (RVC 2018), which was held recently at Halifax, Nova Scotia,
witnessed an estimate 1,875 registered delegates, an all-time attendance record (1,851 set in
2017) in the show’s 42-year history. India was well represented by a robust number of tour
operators. By Reema Lokesh

€€ Y sy
important - market

for us, with respect

to tourism sector

and we warmly welcome our In-
dia contingent at RVC 2018 to
this part of the world,” emph-
sised David F. Goldstein,
sident & CEO, Destination
ds in an exclusive

ation with  Express
welWorld. We as countries
have only explored the tip of the
ceberg in the tourism space and
there is so much more one can

jeve together through such
Patformaand conneet opport:
nities, a thought which was ex-
pressed by Destination Canada's
forerunners in tourism. Em
manuelle Legault, VP, Interna-
tional, Destination Canada, gave
India a vearm weleome by intro-
ducing Car Vaz, CEO & strategy
director and GSA Destination
Canada for India as the new kid
on the block with a lot of prom
ise. Destination Canada has re-
newed their faith in the India
‘market with new strategic plan-
ning and focus to reach out to a
wider platform of buyers
target market.

and

India director's voice
Articulating further, Vaz said,
“India’s cconomy is witnessing
promising growth and s set to
grow at 75 per cent this year,
which mean:
income ete. The visit of the hon-
ourable prime minister of
Canada, Justin Trudeau, along
with honourable mi \lw of

more disposable

helped a ot to kick off work in
India. As per projections, 50 mil-
lion Indian travellers will travel
outhound this year - a growth of
around 30 per cent as last year,
As fr as the travel of Indian

is concerned, the
that 273 thou

into Canada
prediction is a
Indians will be visiting Canada
this year, a growth ¢
per cent, They will
half a billion Canadian dollars,
which is a growth rate of 10 per
cent. Its important to under-
stand that these travellers spend
onan average 2000 dollars on in
air ticket to Canada from India,
They are serious about their
spend and their ot

average person spe
dian dollars for a six L!,ws i
India hiss a robust population of
the millennials in the world,
They are holding promising jobs
and they want out of the ordi-
nary travel experiences. The mil-

lennials s a sector who wantsto
travel for special oceasions. So-
cial media is powerfu a
Further, there has 37 per
cent rise in air capacity from In-
diainto Canads, whichisimpor-
tant to note. The travellers |

the outdoors. We need the sup-
port of the PMOs and DMOs in
the room. Adventure travel is
highly populax:” As per statistics
Destination Canada through it
market research has projected
that the market size in India is
7 million. From the response to
that finding, 78 per cer
they will definitely visit Canada
inthe next two years. That isaa
ket “There

hoen s

t said

tou
of the government in the
use of Commons, Bardish
Chagger, in February 2018,

iis immense opportunities and
we can work on it together,”
added Vaz.
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i

Canada's tourism
vision
On May 11, 2017, minister
Bardish Chagger, In\\nvhm!
Canada's Tourism Vi
whole- Allgn\‘

tourists who come to Canada
by seising the global opportu-

In 2017, Canada had its
year ever for interna-
visitors coming to
Canada welcomed
from
around the world in 2017 and
m those inte
ors topped $21.3 bil-
Tourism s a major driver
of Canada's economy, bring-
ing value to Canadian commu-
nities from coast to coast to
coast. Tourism is the largest
service export and represents
more than two per cent of
GDP. Total tourism revenues
from domestic and interna-
tional travellers were CAD
974 billion in 2017, As per re-
the number of inte

best

tional
Canada

revenue fr

e

al overnight
umdn will in e by
per cent by 2021. ) o

i

of tourists {vmn Ohing ill
double by 2021. Cariads will
compete to be one of the top
ten destinations in the world
by 2025. Canada will achieve
these goals by making strate-
gic tourism investments in th
areas of marketing, access
and product. The Govern-
ment of Canada, under the

leadership of the prime minis-

ter Trudea, has made sub-
tantial progress towards

these goals.

New Signature

Experiences
Destination Canada an-

nounced eight new signature
experiences in 2017,
unique niew experiences high-
light Canada's history and eul-
ture as well as adventurous

hese

® Museumn Grand-Tour with
the Canattian War Museum
(Ontario)

© Railtown Urban Fats Tour
with Off the Eaten Track
(British Columbi)

© Winter Discovery
with Tnukpak Outfitting
(Nunavut)

® Arctie Circle Tour with Na-
ture Tours of Yukon (Yukon)

. C tic Reindeer
\mxmlure Package with
Tundra North Tours (North-
west Territories)

® gawa Canyon Toy
(Ontario)

® Canyon Sainte-Anne (Que-

rain

bee).

“The Millennial Travel Pro-
gramme, which gave Canadian
sid mtarhational milénsial
travellers a chance to experi-

‘anada's
North. The Canadian Signa-
periences programme
has grown to over 200
members
New Canadian Signature
Experiences:
® Exploring a Canadian Land-
Canadian Mu-
Human Rights

mark with the
seum for
(Manitoba)

32 CEE A

June

surpassed its
goals. It reached 7.3 mill
Canadian millennials in 2017,
fur exceeding the programme’s

I of 4.4 million,
creased travel by millennia
by 16 per cent more than
tripling the targeted five per
cent. Destination Canada also
extended this progr:
attract millennials in k

and in-

mme to
ey for-

¢ imarkets! It reached an au-
diende of 300 million and ger
@ 0,000 leads to part-

ners to remarket specific
tourism offerings and convert
the lead to a visitor. Through-
oul 20172018, Destination

Canada also continued to har-
ness the power of digital tec!
nologies to improve its market-
ing efforts. Through its North
with

st
proving
nicipal marketing organi
tions, and in partnership with
Statistics Canada, De
Canada embarked on a project
to better understand how and
and \\m-

nternational
tors spend money in Canada
and tiowto hetter segment its
target audiences, Canada
017 translated into more than
35,000 jobs and contributed
more than $28 billion to
Canada’s GDP.

018, comprehen-
sive presentations were made
region in the county
Canada was pre-
sented by Kelley Keofe, At-
lantic Canada l'unrmn e
senting n
Brunswick,

hdwnrd Island, NF\\'luumllund
Labrador  Tourism.
’dl)mla Warsback, Travel Mo-
dia Specialist, provided an in-
t into. Hm _region_of
Tourism
Lavecchia, prpwm»munu cEo,
Destination Ont

Intely ‘ntroduced Destination
Ontario to the media.

s represented
director,
international business devel-
opment and Ang
senior manager busines:
velopment, Queb
Travel Manitoba, was repre-
sented by Colin Ferguson,
president & CEO,

5

Québec, wa

tures, Touris
Clear Lake Country,
Hotels & Lodges were well rep-
resented in the region.

Maria Greene, director of
Global Pum\\'l\\\l Des

stina-

perspective n e
and tourism attractions to be
explored. Amy Melnnis, man-
ager of marketing, Tourism
Saskatchewan, spoke about
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the region's tourism potential.
Canada's Prairies and Parks
Canada revealed the tour
promise and possibil
plore, RVC's closing d
Atlantic Canada hosted 1850
dinner guests, wherein 1.5

will host the next Rendezvous
Canada 2019 from May 28 - 31,
2009,

Buyers speak

Maitreyee Vakharia, di-
rector of Pathfinders Holidays,
felt that RVC 2018 was a per-
fect platform to experience
and explore new areas of
Canada. She feels Canada is
certainly a premium destina-
tion for the clients and there
great potential as the destina-
tion offers various experiences
at a favourable rate of ex-
change. According to her, it is
a destination that will appeal
to the maturing Indian travel
market who are seeking new
experiences.

Mahesh Lalla, senior man-
ager - Leisure Travel (Out-
bound) Thomas Cook believes

there is a lot to gffer fon, his|
ientele in terms of e places
in Canada. The interest
towards Canada is growing but
it'sfor those who have already
explored few other popula
countries. Canada, x(‘(‘«\xdlﬂﬁ

gmnﬁ in Ganadaand gave us the

oppOTtuAiLY Lo network With
service providers who do not
have a presence in the India but
are keen to work with the In-
dian market. We were hmkmg
to collaborate with ac

to him,
tial not only in summers but in
early winters as well.

Zubin Khambatta, direc
hree Yash Destinations
affirmed that RVC is a great
tool toward promotion of
Canada. “Though Canada is
part of Yash
we stll feel that we could pro-
‘mote it better: The fall and wi
ter markets are great too.
Canada, tod

lestination with people want-
ing to travel during fall and
winter too. Thousands of
turquoise blue lakes, beautiful
waterfalls and lakes, millions of

Christmas  trees, ~celestial
Northern Lights and great wild
life, Canada i iy a world

providers o,
tels in the less popular regions
of Canada and RVC has helped

us build contacts with them.
Canadaas a destination has had
ebbs and flows when it comes to
our clients. However, over the
last three-four years
seen a steady growth in the
number of clients wishing o

we have

Rao, promoter
and CEO, SSR Holidays said,

L RVO
and hence a highly knowledge-
able one. Direct meetings with
‘your potential partners proved
insightful, wherein one can
identify the unique elements of
each region which would heIp

86l asa great opportunity
for business. It's a country
where many regions are un-
soldand where there is oppor-
tunity for travel experts and
consultants to make money as
e space is not erowded yet.
Once again, RVC 2018 was a
great learning and networking
opportunity, which will sure
help me build great busines
into Canada in coming years."
Mernoz Shastri, director,
Mazda Travel felt that RVC is
Canada’s largest trade event
connecting international bu
ers with Canada’s tourism in-
dustry partners. This offers a
huge knowledge gathering op-
portunity to the buyers. *We
prepare for the event well in
advance and booking appoint-
‘ments with preferred suppliers
iskey to success. This s a must
attend event for anyone want-
ing to do business with Cana-
dian suppliers. RVC is a well
e { ith appoi

class destination.

Ramesh Godia, CEO, Varun
Worldwide Holidays  men-
tioned, “RVC 2018 was a great
n\m»p(m-r for us. It gave us ex-
posure to the lesser known re-

based on client profile and re-
quirements, I felt there was a
ot to learn and wish T had
more time to learn more. T
Canada usa repeat destination

my kind of clientele. | also

ment. sessions spread over
three days giving buyers op-

port
mams cwith
artne
small market for Canadian

suppliers. Once India gener-
ates strong visitor numbers,
suppliers will be more tuned to
meet and connect with India
specific buyers. With direct air
conneetivity, we expect pas-
senger arrivals to continue
growing over the years.
Canada is a winter wonder-
land. Learning to ski/snow-
board, dog sledging, snow
ing, sleigh rides,
snow tubing are some of the
family friendly mumes.nml—
able during winter. We
ng with our Cunslin
partners to showease Canada
as ayear round destination. In-

India. Bulk of these agents
have limited destination and
product awareness and are
blindly price driven. This is a
maturing market and with its
iy s ol hmge num-
bers, worldwi tic
are eager to do busmm n I
dia. India is a challenging mar-
ket for Canadian suppliers and
demands a lot of patience and
long term commitment,” said
Shastri.
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GM SPEAK

Holistic hospitality

As the firstinternational branded hotelin
Saurashtra, Mercure Dwarka has a unique
positioriing to offer a holistic hospitality experience
to those visiting the holy city from India and

ercare Dwarka is  Ahmedabad and Sonmath.
the first interna-  Located strategically on the
tional branded ho-  Porbandar ~ Dwarka highway,

tel in the whole of ~ Mercure Dwarka is currently the
htra region. Mercure i i i
i A 99rooms.Th

cor Group and a certified four-  in Dwarka, but Mukherjee be-
star property in Dwarka. Ac-  lievesthat the overall holisic ex-
cording to Arindam Mukherjee,  perience can come only from a
hotel  manager, Mercure  brand ke Mercure. Security isa
Dwarka, looking at the market  Key focus in the property - it is
dynamics and demands in the  the only hotel in Dwarka with
i CCTVs. The
the best ft for the hospitality décor from the lobby to the
scenario in Dwarka, whichisa  restaurant to the rooms are

of coming up with the Mercure ity of the city, Shri Krishna.
brand which il give safet; se-  While beautiful paintings domi-

curity, good ck thelobby
2 good place to sleep and good  has high ceilings with natural
quality sleep,” he says, adding  light coming . “The décoris ob-
that most people visit Dwarka  viously Krishna themed as most
come on a circuit including  of the people are coming for reli-

7. NEXPRESS TRAVELWOR
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GM SPEAK

, which is also

uniquetothe city.

Mostly groups come to stay.
at the property and also FI
“When I talk about FITs, it is

Temple. We would fike people to
have a good feel of the place as
they are coming for pilgrimage.
And, itis a vegetarian hotel, We

%

DIVINE DWARKA!

Duarka.
Hinds i  Whichis
{salsocalled
the I6thcentury,The temple has five storeys and s LordShiva inthecomples,
bulton72pil
i Gopi
the town, with many temples, ‘must visit, The story goes that the Gopis from
GomtiGhat
GopiChanian
the place. The spot where Gomtiriver meefs the byvisitors,
Thereare
i.The

frequentedby visitors.

standslonetamplehas exuitesculpures onthe
ther

Arindam Mukherjee

its advertisement as a tourism
destination  promoted by
Amitabh Bachchan. Gujarat is
now on the travel map of most

They come to cover a few
a has a signifi-
nce;” states Mukher-
jee. The property has tied up
with travel agents in Ahmed-

Iiu'
"

veloping. “We have positioned
ourselves ahead of the time look-
ing at the business w

groups coming, and trying out
activitieslike beach camping wa-
ter sports,ete.

tocome in a

international guests coming over
during the winters, particularly
those associated with ISKCON.
For the followers of ISKCON
there s a special package (dis
counted rate rooms, all inclusive

"The Hotel s hosted a fow
MICE groups from Ahmedabad.
“We are going to promote
Dywarksasa destination - beyond
temple tour, with MICE groups,
fora

also walk-ins and those coming

from Accor hotels site.

package, special banqueting fa-
cility for lange groups at no addi-
tional cost).

have an itinerary for them - we

have tied up with a_certiied

haring iadiving »
serve a lot of Jain food us well,  two/three families coming to-  developing os u destination in ety o Ghut,along - NRIs areanother
kmpmg in mu\dlha\ peopleare  gether: What has happened in i vith rkelling and day trips,”  market segment. Major move-
on o pilgrimage mentions  recent times s that Gujarat has informs Mukherjee. Going for-  mentof people comingtothecity

Mukhmw Maakhsn is

gota lot of publicity because of

Mukherjee
acknowledges that Dwarkais de-

MICE

ward he sees a lot of s from October to March.
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INFOCUS

Glamping in colonial style

Ajungle lodge nestled deep in the marshy plains of the Terai in Uttar Pradesh offers
understated luxury in the heart of wilderness. Jaagir Lodge, Dudhwa, the first permanent
luxury product of The Ultimate Travelling Camp (TUTC) is for the discerning traveller who
wants the best of comfort and adventure. By Steena Joy

round five hours by  inthe late 19405 by Kewal \mglL
road from Lucknow,  After his death in 2012, it was
The Ultimate Travel-  converted into a hotel. Because
ling Camp (TUTC),  ofitslocation in the lood plainsof
the glamping (glamorous  the Terai, Jaagir Lodge is only
camping) brand has added toits  open from December to June.
diverse portlio, a hunting lodge

thelap of nature. Enroute u,.h.m}'m;m one
Originally’ i i i

Farm, Jangir Lodge, Dudhwa

its on the edge of the Dudhwa

i T e e RS R

cane, which are supplied to
ugar factories in Palia Kalan,
the closest town. The white
fiacade of Jaagir Lodge has arus-
known national parks. tic charm to it with the front
isalsoagatewayto  porch having a long verandah
o olher datiet o typical of the colonial period and
reserves - Katarniaghat, o courtyard surrounded by
Kishanpur and Pilibhit. So the  bouga \11|u and frangipani
lodgeoffers easy accesstothree  trees. The trees around the
bio-diverse and unique habitats ~ propert

of the Bengal tiger, the rare  and other birdsso the tryst ith
swamp deer, the elusive baras-  wildlife starts right here. The
inghka with their magn 12- property has seven rooms -

ure ury  six more units set to be opera-
glamping brand mm mh ndum~ tional soon. The rooms are

sspoke huxury, four p s,
ek actvenbures e sncepfional  achiiun foraiturc.and modern
locations within India. The —amenities with an interesting
brand already has four camping ~ twist. Some of the suite rooms
sites, two in Ladakh (Thiksey — even have old Singer sewing ma

and skt with 14 topto and 8 chines and od crtra that bave
tents each) and one in l\ommaL boen usedas side tables. Each of
Nagaland which remains o these rooms also havea different
for 10 daysand has 10 to 14 hts et dosgn ind hresoo el
Lodge, Dudhwa is  papersthat give them a distinet
TUTC's first permanent site. ~quaint ambience. Every room
The colonial structure wasbuilt  has its own butler and guests
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inénia t wateh - vhind reliabifitation programme,
s” says Rajnish  Katarniaghat is famous for its
200, TUTC. Gange

can get used to being waited

upon. Jaagir Lodge also hasits  documents

own naturalists who escort Sabharwal, river dolphins and the
guestson safaris. Whetheratop  Interestingly, the Dudhwa gl\zuml. Boat rides here can get
elephant f 1 themin

i
Dudhnw or i B iopen e fora tion sgmmmv‘!’lvjml Tiger'  their natural habitats. Sloth
rare sighting the  waschampioned by well-known bears, fishing eats and the para
uneru\rmlhgre\wmh hanpur, ~ conservationist, i Arjan  dise fiyeatcher are some of the
with their valuable insights natu-  Singh who lived a few kms from  rare species one may chance
valists make safaris unforget-  the lodge. Which is why one of  upon while on a safan
table experiences. “For thenext  the lusury huts is named Billy's i Lodge hasits own veg-
season, Jaagie Lodge s )quing Hut after him, Jusgir Lodge has  etable garden for the cuisines at
four Luxury Huts wi many books on him - recom-  Pavilion Restaurant. From the
common sittng area and two.  mended reding ® tothe
Luxury Villas with the original  want to learn more about the  butler and naturalist, the team
domes. There will also be a  man who pioneered wildlife at Jaagir Lodge contribute to
Safar Club -a community recre- ~ conservation in Dudhwa. While  making the wilderness experi-
ational area with i horned s TUTC,

The team at Jaagir Lodge, Dudhwa with Rajnish Sabharwal, 0O, TUTC (third from left)
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TRAINING AND DEVELOPMENT

FLYING HIGHWITHBIRD ACADEMY

Bird Academy is one of South Asia's leading |ATA- certified Authorised Training Centers.
Radha Bhatia, chairperson, Bird Group speaks about the institution's focus on bridging the
employability gap within the aviation and aerospace sector since last two decades

By Sudipta Dev

ird Academy was re-
cently awarded the

IATA 2018 Regional

Top Performer Award

at the Global Training Partners
o stanbul, one
‘hievements

‘onference in

‘among the man
s two decades of existence,
For the last nine years the institu-
tion has been awarded by IATA,

and it is yet again a proud mo-
mont fo Radha Bhatin, chair-
person, Bird Group, who s

*After my post graduation, 1
ted my work life as a school
her. That was my first job,
and once a teacher is always
teacher. I got married and then
shifted to Delhi. Joined my hus-

tes

pand's business and there Tused ~Radha Bhatia
—
GIRLS IN AVIATION
with
the from
; We

particularjobs

young The first time we did for five airports, last year for 10 and this
yearitis going to be T7-18airports, states Bhatia

Globall . Togoto
i i
They offer
" says Bhatia. Last
aviation, L "Last

¥ i
mind there shold be someone at home to support them* adds

also,

to take fresh people and train
them myself. That was sort of a
passion for me. Later on,
thought it was a great need in
the industry to have acader

Sheinforms that she had the ho-
rto open the first Skil Devel-
opment Centre n Chandiga

Ministry, Airport Authorities,
National Skill Development Cor-
‘poration (NSDC) and Aerospace
& Aviation Sector Skill Council
(AASSC). “We have been man-
datedtodoa particular training,
the two trainings that are done
e Customer Relationship
iagement (CRM) and Secu-
rity. We are the only today to
important tieup with
NSDC for skiling in aviation sec-
tor: The target to be achieved is
100 people in three years, and
70 per cent have Lo be placed,”
mentions Bhatia. The Govern-
ment of Odisha wants to repli-
cate the NSDC programme in

ration betwesn CVI Avition

fetates W
in Rl-naa\u\u and Hyderabad,

and have been contacted in Ma-
harashtra,”she adds.

The faculty at Bird Academy
om the airline back-
ground. Bhatia acknowledges it
is ot easy to get grood faculty as
trainers are very few. “We took
few trainers and tried to in-
ease their knowledge. That is
an effective way of retaining
them s they see a ot of growth
and excitement in their career,”

aremostl

When e Had tarte,thevision
wasto edueate people, “We need
the manpower within our group
companies and outside als
Bird Academy has tieups with
s, big travel agencies and
n1,murpmm-nwm




MOVEMENTS

Cathay Pacific

Cathay  Pacific  Airways
vecently announced the
appointment  of  CHRIS

KEMPIS, currently general
manager Flying, as director
Flight Operations with effect
fromm 18. He will oversee
all aspects of the airline’s light
operations. Kempis takes up
the position after 25 years of
service at Cathay Pacific; his
last two years as general

Chris Kempis

manager Flying, where he was
ble for managing the
airline’s flying standards, in-
cluding check and training ac-
Heis the Air Operators
te (AOC) holder for
training at Cathay Pacific. Ken-
pisjoined Cathay Pacific in 1993
st officer on the Boeing
ﬂcel later becoming a
Training First officer on the
Airbus eet and received his
command in 2002. After joining
the Flight Operations manage-
ment team in a training man-
agement role in 2004, he was
appointed Chief pilot (Airbus)
in 2008, where he was respon-
sible for standards, Night-tech-
nical and operational matters
irbus flect.

asa
u7

onthe.

Schenker India

Schenker India, part of DB
Schenker, the transport and
logisties  division of the
Deutsche Bahn Group, has an-
nounced that VISHAL
SHARMA has been appointed
as the new chief executive offi-
cer - India and the Indian sub-
continent, with effect from May
2, 2018. He will be succeeding
Oliver Bohm who has taken up a
new role as Europe chief com- |
‘mercial officer after spending |

Vishal Sharma

20 years in the Asia Pacific
(APAC) region. With over 17
years of experience with
Maersk, Sharma held various
strategic leadership roles in Eu-
rope & Asia, and is also well
versed in the 3PL and SCM
Industry, where he in psnim
lar was Area CEO for Ind
Bangladesh & Sri Lanka ofa
3PL. Apart from this, he also
s wealth of entrepreneurial
xperience in start-ups and
business incubation. Sharma
holds an MBA from Chicago
Booth, and has a strong inter-
est in technology solutions in
fields such as analyties and
Sans.

The Westin Resort
Nusa Dua, Bali

The Westin Resort Nusa Dua,
Bali has announced the ap-
pointment of ORIOL MON-
TAL as general manager. A
asoned hotelier with over 20
years of experience, he has ar-
rived on the island direct from
a four-year tenure as general
manager for JW Marriott
Phuket Resort & Spa. With a
rekindE

services, Montal
the workplace in 1994
Assistant. Food & Beverage
manager with Hotel Barcelona
Sants. Upon joining The Ritz-
Carlton  Hotel Arts in
Barcelona, he remained in hi
hometown for several more
years fine-tuning his expertise
across several different depart-
e then relocated to
'rh.- Ritz-Carlton, Dubai as ex-

The St. Regis, Mumbai

The St. Regis Mumbai
‘has announced the appoint-
ment of SAURABH DUBE
as director of Sales and Mar-
Keting. Dube brings over 14

the Marriott brand as general
manager for JW My
Phuket Resort & Spa, Montal
successfully repos the
property asa leading family re-

‘namic sales team of The St.
Regis Mumbai, creating and
overseeing revenue plans
and  surpassing targets.

sort in Asia. Having assumed Some of the leading brands  a luxury brand & hotel with
responsibility for The West] that he has been associated  his stint as Sales Head for
Resort Nusa Dua, Bali and the | | with are The Oberoi Hotels,  Sofitel Mumbai BKC. His ey’
7 The Marriott i
he now Hyatt Intl. and The Leela Management, Business De-
faces the challenge of maintain- Palaces, Hotels & Resorts. velopment, Sales and Mar-
\nz award-winning status on a Dube also has a distin-  keting witha keen interest in
land global level. tished i f Hotel & Oper-
successfully launching both  ations.
Bengaluru Marriott
Hotel Whitefield plans. She enjoys th munication solut
of dealing with guests, meeting ces, where he has been lmadmu

RANJU ALEX has beeri-ap-
pointed as the Multi-Property
vice president, Bengaluru &
Kochi and general manager for
Bengaluru  Marriott  Hotel
Whitefield. After a 17 year
tenure with T

'z
mdh\dualh with department
exploring opportunities
bnr improvement, solving con-
cerns and moving forward to-
gether as a team, She is very
passionate about women em-

Alex moved to Marriott Inter-
national. Prior to this new role,
she served as the general man-
ager of the JW Marriott
Kolkata and Multi Propert
vice president for East India,
Bhutan and Bangladesh, She is
true champion of the values
and commitment tows
excellence which encom-
passes taking care of sssociates

erv-

powerment cates it at
her workplace. Her work t
wards gender diversity has r
sulted in her being ivited by

a key note speaker on women
related issues.

Roomlt by CWTO

Roomlt by CWTO, the hotel

Oriol Montal

and their career

Ranju Alex

of Carlson
Wagonlit Travel, the.global
travel management compa
has  appointed  JACK
STAEHLER ss its new chief
technology officer: Staehler will
be based in RoomIt's Chicago
headquarters and join both
CWT's Product & Teehnology
and Roomlt leadership teams.
He has held a number of VP
technology roles with Cendant
Travel, Orbitz and Sears Hold-
ings, und most recently wit
RR Dom global provider
of marl kc(\ru: and business com-

o
digital product & software de-
velopment, investment strat-
egy and process management.
Staehler holds a Bachelor of

rts in Communications from
the University of Wisconsin.

The Westin
Gurgaon, New Delhi

n ap-
the g»ne.m manager
Gurgaon, New

Delhi. He is a seasoned hospi-
tality professional with 20
years ol international expertise
ng worked in India &
China. He joined Marriott

Rahul Puri
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MOVEMENTS

International in 2005 at Shera-
o )kmukAmg Hotel and Tower
nsitioned into the role
or area director for Revenue
Strategy for India, Australia
and Malaysia in 2011, which
culminated into his most recent
assignment i
director of Revenue strategy
South Asia leading more than
100+ hotel portfolio. In his
career journey, Puri has held
several senior roles both on &
above  property at
corporate  offices across
various International hosp
ity brands in Asi
as InterContinental, Hyatt and
Taj Hotels. In his new role, he
will be focusing on the ov
operations at the property,
driving hotel performance,
guest satisfaction, diversifying
Food  and  Beverage
experiences, focussing o
strong brand posi mnmgohhe
hotel while creating a
‘workforce environment

as senior area

Hyatt Regency
Ludhiana

Hyatt Regeney Ludhiana ap-
points MANAS BANERJEE
as general manager effective
May 14, 2018 Following a distin-
guished career in hospitality
and with over 20 years of expe-
vience, his most recent assign.
ment was as general manager
at Hyatt Bangal ue Road.
As general manager, b
sponsibilities include oversee-
ing all aspects of property man-
agement in accordance
the company mission state-
ment, including the maximis
tion of financial performance,
guest satisfaction and staff de-
velopment within established

Manas Banerjee

ards. Banerjee is
esponsible for managing
and developing a successful re-
lationship
between the owners of the
property and the Hyatt man-
agement team. He is a hotel
niggecien graduate from
the In of Advaneed Man-
agement Kalata, and com.
‘menced bis career with Holiday
Inn, Krishna (now Taj Deccan).
This was followed by 1 move to
Holiday Inn Vadodara and then
to ITC Fortune Hotels Chennai.
quently, Banerjee joined
Rud son Hotel us the general
here he played a key
Tole . th hotal's apeptng and
performance, followed by a gen-
eral manager stint at Crowne
Plaza Electronic City Banga-
Tore.

Radisson Hotel
Group

Radisson Hotel Group has ap-
pointed SAURABH

PRAKA! its new viee
pl'1~~1(lonl Commerelal Asta

pa any’s Asia Pacifc m.ulqum-
tersin Singapore, Prakashisa
member of the Asia Pacific ex-
e committee and will
Il aspects of the re-
gion's commereial activities,
including sales, revenue op

misation, distribution, mar-
keting and loyalty. A highly-
skilled hotelier and revenue
‘management strategist with
aver I5-years of experience,
Prakash has worked for indus-
yleading hotels across Asia
Pacific. He spent a majori
his career with Marriott In-
ternational, where he worked
in India, Malaysia, China and
Singapore. Prior to this role,
he was general managor §

ide

olutions, a hospi-
tality consultancy and solu-
tions provider, in Singapore.

Indore Marriott
Hotel

Indore Marriott Hotel in
Madhya Pradesh appoints
DEVESH RAWAT us their
new  general  manager.

FT4] ExpREss TRAVELWORLD
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Rawat's role includes over-
secing and monitoring all de-
partments, managing the
commercial and npcmﬁmml

strategy & p
the Hotel, rsare fll mmph
ance to Hotel operating con-
trols, SOP's, policies, proce-
dures and service standards
and safeguarding the quality
of operations both (internal &

Devesh Rawat

external audits). He brings in
ich experience of
hotels &

H

or cor
at The Oberoi Raj Vilas,
Juipur, 1§ 2004, he movad to
Renaissance Munibai-Hotel
and Convention Centre and
gradually climbed up the lad-
as director of Restau-
rants and Catering. He was
also promoted as asst. direc-
tor of FAB at JW Marriott
(Juhu), followed by The Leela
Palace Kempinsid, Bangalore,
as the F&B manager
ing Indore Ma
he was with Sheraton
Grand, Bangalore, at Brigade
Gateway where he was duly
recognised as ‘the most In
rational Leader' in 2014.

Kochi Marriott
Hotel and the
Courtyard by
Marriott Kochi
Airport hotel

ANOOP JOSEPH joins as the

new Multi Property director of
Sales & ing of the Kochi

tel,

Deputy Head - Human Re-

‘Anoop Joseph

‘with over 13 years of experience
in the hospitality industey with
an expertise in the sales and
Keting function in India and
International markets. In his
new capacity, he will lead in de-
velopingand implementing sal
and marketing strategies for
both the hotels in Kochi. Prior to
his current role, Joseph has pre-
viously worked with Interna-
tional Brands like THG (Inter-
Continental Hotels Group), the

Accor Hotels Group which in-
eluded serving as the director
Sales at Crowne Plaza Kochi. He
holds Masters in Tourism Ad-

inistrati Christ College

Marriott Hotel and the Court-
yard by Marriott Kochi
‘otel from May 2, 2018, Josephis
a result oriented professional

Bangalore and a Post Graduate
elin

University.

Novotel Hotels &
Resorts, Goa

AccorHotels recently an-

nounced the appointment of
YOJAN DAS as the Guest Ex-
perience manager for Novotel
Hotels &

Resorts, Goa. With
years' of experience

will be responsible for team
‘management, business and skill
dovelopment at the property.
At Novotel Hotels & R
G pon:

Yojan Das

ordinating for various hotel
amenities. In her attempt to
manage the visitors, Das is
proactive inall the activities by
‘making sure the travellers are
content. Das was associated
with leading hotel chains like
Vivanta by Taj, Gos, Bm\gmuro
and ITC Sonar Kolkat




KERALA TOURISM SCORES AGAIN Kerala Tourism’s ‘Project Muziris' has. STRENGTHENING INDIA TIES Indonesia's minister of Tourism, Arief Yahya,
been chosen the Best Innovative Tourism Project at the Global Star Awards 2018, i from May 6 to 9, 2018 along with a delegation from Jakarta. Upon
the tourism and hospitality awards event. Noushad P M, managing director of the  arrival in Delhi, the minister met with top tourism operators and members of the.
Muzirs Projects had received the prominent award at the event held in New Defhi ~ media.

VISIT VICTORIA SHOWCASE IN INDIA Carmen Smith, head of International MUSIC FEVER W Hotels Worldwide debuted FUTURE RISING in Asia Pacific at
Markets, Visit Victoria was in Mumbai to showcase the State of Victoria's W Goa, a platform in partnership with Mixcloud that identifies, cultivates and
commitment to the India market and met with tour operators in India celebrates emerging artists and creatives all over the world

RUNNING FOR A CAUSE David Beckham officited at the naugural ight The  SOFITEL GRANTS AWISH Amassadarsaf Softel Mumbai BKC came together o
NightRun charity verticalrace i support o Macau Special Olympics held at The - hare the poerof a wish wih Make-Ais
Parisian Macao’s half-scale Eiffel Tower ities at their lon ballroom for-
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EXPANDING TO THE EMIRATES Rove Hotels, the contemporary midscale
hotel brand and a joint venture between Emaar Properties and Meraas, recently
announced its expansion to Ras Al Khaimah, with the first Rove hotel in the
emirate in Al Marjan Island

INDIA JOINS IN THE ROYAL WEDDING Three JW Marriott hotels across India

joined in the celebrations of the wedding of Prince Harry to Meghan Markle as
«each venue livestreamed the royal wedding in real-time on big screens

West Indi

ca i

WITH SPORTS
Sammy joined hands with Air Arabia for his charitable foundation and interacted
with young sports enthusiasts in Mumbai

icketer Darren

b 4 EXPRESS TRAVELWORLD

Jury

its 18th

participation,
environment

HYATT CENTRIC DEBUTS IN INDIA Hyatt recently announced that it is
introducing its seventh brand in India - Hyatt Centric, with the opening of Hyatt
Centric MG Road Bangalore

KAJOL MEETS HER
WAX LOOKALIKE
Bollywood star Kajol
unveiled her wax figure at
the Madame Tussauds
Singapore. Her figure is
the newest addition to
the International Indian
Film Academy (IIFA)
Awards Experience
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Stroll through tea gardens:
Visit a spice plantation
Go on atrek | Bike across a mountain trail
Get drenched in a waterlall
. Pltch atent under the stars




