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01 CHAPTER
FIT STEYT & AToITehT H ST ShlalT?

31T ¥ 39 Life Changing eBook &h! Ugdl
line % g1 &) A7 319 T M 4 Y I1ET &
Toh 377X 3719 9o o191 4 29 eBook | 3714

aTel Ueh—Ueh words hl, Ueh—Tsh lines hl

379 feamT & 3= U o371 foran o

o IS 3TUSHT I Aol YT (STHE ol

ST U |

o THATH 3TTYeh respect, level up

ST |

NN 0 o

o TIITI ohl 37T Ygell HefTehTd H &1 370
fan &= o7 |




o ToFgeh TmmT & oIt oict TET 8 < 3ITUeh| Gd

gqaT T |

N\ C o\ o« . AN
e T chilg 3ATUchl company join shar/

319k 919 T U4S haT |

2¥ universe ¥ 9 99! & UTY Teh VY]

power & STI Toh&T 8T creature o UTH 78l &,

3T A ® AR &l ahl capability | 89 3794
5 N\ O A\ o\

emotions sl folid st 3T sicTeht sTehl

I o UTH express ol Tohd ¢ |

Il o8 Y TR 91 31— 3ol dlieh ¥
gE & emotions sl express i § oid Teh

el GOT B TR 3191 U et ©, wiicha 3

ST 89T power & $Heh! H superpower

Y 9T Tehd & ¢




Tl SHRT STATS ¢ BITATY § 3TR FTeiTeh!
JTd e 3T 34T fact 7 g31 ¥ eBook ferem
o ToTQ ASTeR ot 13T dTieh 319 9a oIl o

HI HedT <1 |

T 3TUh] T-R Yokt &1 THelr?

N Q.

ST 3TYeh! hig el gAdTe

3TTST GI-4T eh! 59 31T &g ohl race H &X

3T @19 &, Feloh! 3791 Ueh talent ® | 37X
(ST~ 7 1 & qTerehl Shidl © ol Galoh! UTY ookt

AT BT | G- 31T 3Tehel Tal o Hehd,

s

379 9gd UK goals &l achieve it o felq

3TUR! 3TT-3TT STTI ohl HEE ohl ST&{d

T2 |



3791 startup register & oh foid 31T

CA bl ST&d 2, 3797 YouTube channel

grow i o folT 3TTIeR! audience sht

el

Tyre @1 puncture Hercram™ o foiT 37TUeht

mechanic sh! sT&d 8, forT foraml o ol
s T ST, foMT police & @ discipline
el ST, society o ToHT @NT survive gl
ST Fehd 3TIR T o ToFT society oAl

. . A\ ON
1magine gl TehdT ST HehdT |

= society H Fgd IR AN &, 514 Fhis oie
oI 21 3T 39 1S ohT R8T a1, Teh 371

(@GN N DO AN
lensKl s on 1ol AR 4l Yo'l dlellen

N
AT USIT |



! ITeATh BT Shis 94 &Td el &, A1 8l

O

o\ . QO N ON
ITeTTeh] ek negative word g | ST 8! foh

ATeATeh S9T TehYT T ThUT hi, Teh ATeTTeh

YT 3794 goals st chase i & foll 3TUA

femmT T use FEATB

31T ATUTeR = 379 ATeATeh! ¥ Teh 370

TSk (ASITH) SRl TS SRl TTSTT SATAT 3R

U] SIgwsTd] Rl SI&elT fordT dl Ss 2 ol

ITetrenl ¥ divide and rule 1 Bei-Golahl

QX &1 Rl AT ST 16T

TSI 3 STelTeh] © dTd shieh 97 ohi 3TTSTTE
T 37947 contribution =l 3T Hitler A

AN \

TATeRT & Germany & 9ol — 9Tl AT 9

(@
ST Teh YT |



Jeff Bezos 3T Elon Musk Si9 &1I9Tf 2

ATelTeh] 31X 30T T sdgTel Shieh 379

empire @l [T\

Spiderman 7 f@mT “With great

powers, comes great responsibility.”

AN A\

TTeTTeh! Ueh UHT great power & TSTdeh! 3T

IR P AT w1l o ot g&amTet fehan s
gohdT © 3T 29 eBooK oh STI{T 3119 &9l ohl
¥ life changing skills @ & gy WX

S 200% Ak ¢ | H 3119 G oIl ohl Teh
3T 3R UEel U Aeal SHH ST AT8al g |

Donald Trump gd & foh

“Your network is your net-worth.”



3TYh! ATd-<Vd el deh 8, I fact 3TTTehl

superpower ht decide sHidT g |

T 379 fSiaTn ot Uah aigd areT feam
networking # USIK g, STa & blogging

LT T o TSt Teal 3T U 97 51 TohaH
bloggers o 1Y 3791 STd-<Id bl skills ¥

Teh strong network build ToraT 31X 2 ¥4
ST 9 7Y growth 3T success |
contribute ToRAT|

= d1¢ U 3794 YouTube career o 9y
dgd 91 YouTube creators, startups,

Entrepreneurs, 319 Si¥ s & o2t 9=

@ a1l Hustlers o 919 379471 network

SRR 3ﬁ7\3‘||\7| oH dd Uch HTY non-stop



full speed # growth &1 direction & getd
ST B |

AR A Ul B 3T F=a9 ¥ el o1, § @l
g1 shy o7 for STa e H TyaerR sd 9 ar o

G L H Te50 ST T oh gl TTeTdl] © 1A

AT FHAT IS ST IT TR e e GaTed AT I

of fSTeeRt § introvert 3R shy &1 @bl asTe

4 IS answer Tl X Y|

STe H Ugell I stage T del= a7

nervous 47 31T st 30 mic 219 9 A=
R T 3Tk g2t stage ¥ =9 AT YT

(@GN A\ AN @ ] A\
&[T ! prove & o ol 72 T3 ol

A\

Improve shi-r ysi|



3T 3719 {1 Ush introvert 9 81, 37X
3R oI @ deal HEAT 981 37T, 3T

39ert confidence level H &, 3R 3119

[

o next leap @971 918 &I, 3R AT

et
STl § growth shl TR & Bl

a1 & 3mgent full power confidence @

> O\

ST TATEdT § [oh 3179 Ueh UHT eBook gt

Y& o b Bl STl 3TTUehl Toigall H Weh 71
upgrade @Rt TN | H4 public dealing
and communication skill & fsra ot
99 3199 mentors 3TR {5 & 3t @
R U € ol 9o § 29 eBook H 3119 o111 &

g1y share &t |

3T ATl pages H [el@l g% ST 3TTUehl Tla-

TR ASTeR L &I, At T 37 arerd ahl 7T,



full power excitement o HT 3THTTS &hid

¢ =g life changing eBook ahT |

el o ¥R @ it Highly Successful €,
Sel-agl Migdl IelTd 8, 9T bank
accounts & own &hid &, 37 T ol ohl

i successful Fedl g

NN\

i Teh Teh 9 39 fact X &7 &1, 39 o
T § 9gd ¥ &N STT9d S91&T smart Tef &, AT
g fe@m o 9ga =amet good looking €, T

VYT 1 ¢ (ST9eh! aoTe § ol hHITs o+

3 T oI ohl ShTHATST oh Uleg ohl secret @

et |

3 T AT A Uel time T, &I AT ©, Tal
oTd, Fe! dlieh § ohl 3T IET aeh Ugd | his




1 979 Top IR 3Tehell 51 AT STTaT §, 5
& @NTH ohl FHIITE oh UTe Fgd IR N oAl
T T & |

Y =reTt TR 33T &d € UgT 39 9T tricks 31X
secrets ¥ S ST S9N 3TTYeh] TeiciTl & Teh

T deeATd o= | |




02 CHAPTER
&% 10 second H &I TordT ot
impress ¥ H{?

AN . "\
gq ¥d 9 df famous one line quote dl g1
2l 2 for “First impression is the last

impression”.

3R foi= ¥ grow ST © @) 98 ATl ol

explore &A1 TSI, Bl Hehd § Toh ohs a

3TT9eh! TT ANT ¥ |1 T9eT91 U< | Business

3R startup =n! gi=aT H sl 91 regular

networking sessions sl organise feram

SITdT ®, UH events ol HehdE T (1T o HTY

connection ST BIdT € ST 319k goals

and vision o T& H 3MTYaRT support i

3t value add ¢ |



a9 df extrovert oI o 1T strangers §
FEeTT Ueh g f exciting =Sl gidl € et
SATETAR AT ohl T AT ¥ et W anxiety

2Idl € 3T STedl interact Ta1 ot UTd,

connect T X UTd |

3= 91d A ¢ foh UT1 & powerful tricks

3R techniques & fSiFeRt use eh gH &S]
31§ 31941 fisrt meeting =hl

powerful 3T productive ST Tehd ¢ |

dl Il 29 chapter o ﬁ{iﬁ el & tricks Rl
g ¢ |

1. Smile

ferdl stranger ¥ [Hed time 31T9eh 8L W

Teh positive smile 3Taeht friendly 3R



easy to approach sHT4! € 37 as a bonus

smile st ¥ gART T&HATT TY chemicals
realease sHdT & ST 8H 3T SATST happy
3TR positive feel s & support &id g |

2. 5Ts ﬁgchu‘r

T ol Fgd 3Te oHTdl § STel al 3791 ATH
O o g W Gd € | AL AT o ATH 318

TG 39eh! 39 919 U address H{l

TSRl 3T ST o [l o Teh step 3TR

close oieht STTUIT |

"JI A T 91, 3T $9 U Uga sales

field & a1 ferar o1?

¥ line Fd &t YiiTd 9Ts a1 full attention
319k 919 Bl &l conversation 9 3N



319 TATeh! ¥ 3eh! 379 1Y engage hidh
STA—Id ohl 3T ST T3TI |

3. 3eTlch I H ST

NI oAl 379 ST H ITd ohiAT, 379

experiences share &1 U¥g & | 3T UH
T hl G- ATl THe ST 1 3kl 1Ge ol
T S[&T ¥ aTeR FHeherd! @ | Conversation
%l 3T interesting s o ol =l &
topic ¥ related questions I&i 37
Questions A ¥ 71 d AdTd & foh smart

3T interesting questions Q\Eﬁ | 31T

interesting questions = identify s

¢ 3R WeT timing W YT |




4. Homework &3 ST31

3R 39k U & foh meeting fohd 20 o
1Y B Aol § aF 3TTYeh! Ugel ¥

Homework areh STTH T Ueh unbeatable

advantage ot GehaT ® |

3TMYeh prospect & Linkedin profile

3TTYeh! ST 3TehT qualification 3R

professional 5=t o I H, 319 i1 b

S o mutual connection sl identify

ik 3T 3R] reference use X Uahd Bl |

3eh! Facebook 3R Instagram
profile 3T9eh! 377k lifestyle ¥ related

update o &R H S7dT@MN, Instagram bio

37T9eh! hint 2977 39k mindset & IR T |



S pages 3R influencers ! 3=
like/follow ferar &, 5= ol o @1y

- A A A\
stories and posts STd1 T §, e ol AdeTs

< Top [Sia=m1 =umeT data 3mysk 9rg 81 399

21 sg7eT hints 37 341 &1 SUTEl
understanding 319 build s 3109

prospect o foiu|

5. Storytelling

3R 3TYh! TTelTeh ST § a1 3TTYh]

storytelling &hl ST Gr@-t g1, & Yehd

© 3779 Ueh storyteller 9 1 sifeh practice

3TTUehT 3T SEdR STU | Tl 3TT9eh! &)
4T qualities 3T skills & fordes At #

3119 1T ahl ST =18 d B, 3TTeh! el b
af experiences 3T incidents STel 319




34 skills &l use ek % remarkable
Tohg1 Bl | 39 94 stories ! note down

hich practice &l | 3UHI stories o ST

\

ST ahT ATATeRT W 3791 STdl H engage

hich 319 ST H 13Tl |

6. Common Interests

3Tk T G W STd hid gU TIERT 3Tl

g20]1 37 common interest sl identify

ST 3T conversation @bl 3T engaging

~ o :
JdTAT g1 dTleU | 34 common 1nterests

W focus &, discuss I, ST IdT 39

Sl ol e 74T YiE i el |




7. Purpose

fordT 97t meeting H TTeTTeh! ¥ &Td i ol

deTd BIdT € Toh 3179 379 self interest &t

Tohg 8¢ da achieve X UTd &1 |

11 fop 3119 el 31ua @y &t achieve Torg
e AR P ¢ |

SUERRGE

e Tereshet 0 el oidl, 3 dl g Al 4
1 Ty 37 @i st sEAam R W@ B |

BT 1 711 © Tk 5 T gl @ mand v

T, 391 7e development i %ok SIT@T |

39! GHEAT 9= foh 39 meeting @

3TTYeRT 3T 37TTeh prospect skl purpose



T & 3T 37 g1 purpose i complete

i o1 Ueh perfect TEIT [HehTel=T Bl 3ATUh]

goal B |



04 CHAPTER
37X Sar31 ST alternate T giAT &2

Igd IR & 8 B4 2 notice fRan g foh a

STA-<d o S "SR adren", " T3
A", "Ummm...", S not so
important words =hT use d g TR Ud

words h1 STIHTA i U 31TUh|

. . "\
conversation shl quality G gl e

39eh! 39 chapter & S/dT aTell § e Ul

techniques fS@eh! practice shteh 31Tk

.

UTH ITd &L ob Told ST topics hl AT &)

TN |




1. Parotting

gl 39 technique & 9 9THA a1l hl 914
oh STTTERI o e parts i Teh parrot @l
e repeat shid ¢ 3T conversation !

Q . A\ AN A
U agd &f engaging Aig od & |

T S99 Rl Uk &I Higd ohs a1 o9 JoTd
Tt © A1 ohS SR §HTR UTY SITd ahi oh (ol
topics TH Bl ITd &, l Teh [ A ST WY

parroting technique a1 s&HTel fehaT |

319 & AT o |19 as an example al

QO <
JdTd—<Id share sh{{] TG

g 3794 1% oh 91Y Goa hi trip shieh

3TTIT 9T,




"7 IR AT trip oY, Goa Al U9 H Fgd

meiel location @!" Hig 7 excitement &

RINERIEIN

"geic location....?" &4 parroting sl

Y% ohY 1T AT

O

"TT 9ITE, T2l hd AT a8l o beaches W
@ -UH ¥ et boating SHEY agd IRl



exciting =si &" 78T 7 3R excitement ¥

3T ST 9Tl |

"Exciting =si... 2" #9 TRt last o 2

words 33T parroting shr|

"1 3119 91T 951 Tok I519 location @ o

=TT O

N

3R 34 TG AT AT -<Id 9gd o deh Feid]
Tl 3T last ® Ae 3R § ol TRt A &1d

TeTehL O 7T Toh TS 3711 99 H o7d shieh

Sgd HsiT 31!



Tl ST AT ohd Tt Wk simple |

technique T S&HTA ohich A8 o 1
JTelTehl ¥ conversation skl 3THT ST 4T |

2. Stay Updated

Ueh 9R Uah seminar oid ge o T &l H T
India 3T Pakistan @ match =T

reference Si¥ g1 31T a1 T2 VAT feel g3
foh 39 time auditorium ¥ &8 &R B ST

¥ gd S91aT engage 81 T4 & 3R g9 I A

o a A : N
IHelen g d ol HsIGQlL SESSI0I] onl SISITH

{3 | 3R 31Ty S97 3R g o R I T R,

T latest trend 3T topic 3131 social

media W &gd popular 82 37 9& &\
SR A T B dl 3179 2 IIsTl | I9T] ohl

3T ¥ engage shich @ U §Td o Fohdl




%ﬁ 371X conversation &bl 3T 3 (S

engaging 3 entertaining o1 ¥ehd B! |




04 CHAPTER
391l Hype &8 STe1l 82

\ (@ N\ ON o O
ATY g1 BT Tk STt ferar € aret faenar e,

dI market H Taq SATET Tolahd oh foTT 31TUeh]

hype s W TTRY, 3TIhT GagdT 1

BT I1eT | 91 39 chapter H 3TTh! J&!
st @ aTer 3|

ifehd 39 chapter ® 9dTQ 71T powerful

> O

techniques &l 9g+ ¥ Ugel # 9T8dT § foh

3Rl A 91T TeheH crystal clear g1 SR fo

hype &1 8 but fer&} =St st overhyped

Te1 o1 § Itk overhyped =St share

STSTR ahl I8 Bid1 2, o9 speed T 4R ST4)
T 391 speed ¥ T o TR ST € 1

3R AT 3TTUeh! TelTH Shid! ¢ of 39k UTe;




Teh solid reason 1 9T 12T 3T 39
chapter & 39T solid reason & HTY 3791
hype & I I & STTUeh! FdqT AT F |

GG, 3R 3191 g &l & 2 parts |

divide R § 3T gl part &l aid digital

world @ G¥ part obviously the real
world ? 1

dl 379 | 3779ek 919 91 tricks 3R

techniques share ¥ ATeT  ford § 319
g3 oh! AT [T 319 startup hl STHTHT §

online 31 offline hype &M H shHaTs

\

gl STT3TI |




Online Hype &8 F1137?

Google 9T Strong Presence:

3 3ATY google YT Abhinav Prateek 1

AN

Abby Viral search &I d result &

g2ah [G@TE 77 | 3RIT 319 google T 5@
3191 919 search sid g1 df google 31Tk

I H result show FETIE?

A\ A\ (@

3ATY IS df quote GAT &1 BINTT 1ok

"Success Td Tl STe o119 31T4ehl

Facebook 9T search &Y, Success ad gt

ST &7 3AT9eh! google W search & ol

37T 39 successful moment shl I

3Rt 7T T Tl UM, 37TTeh! ready &1

A\

< Top 3191 9 2 &9 91 o ST IS 31Uk TR

I google W search s df google IYehI



S UGT TG@TY [S4 ¥ 319eh!l hype a4 | 314
google U 379 W related results & o5

ToTq 31TT RIT oY Wehdl BT | 3 B &g tips

O

3179 AFTI o ToTT ST ST

e Search Engine Optimization (SEO):
3T 31Tk UTH shiE blog a7 website & d
J%T 3719 379 IR | gl IR &Td forat sh

3T g1 Rl ST AT @i | 3TTIehl IR

achievements, 31T9eh! best quality

photos, awards etc. g =Sl hl 37 U

mention s |

o 3R fordT website TR 39T photo

“\ O

upload =X T8 & a1l Tel alt text H 3794

T foraEt, =9 9 STe google image W



I 3TTYeh] 19 search shaT df 3ATdehl
photos g8l top TR ST |

e T& YouTube video T 9ehd &l GG &l
introduce ¥ gY foh 319 &l &1 3TR
SRIT Shid B, 3TTYRT vision o1 &, 3TTeh!

3191 ek Toh journey a1 912 etc.

°* I a3 YouTube channels 3TR

platforms 9 collab &%k a1 fthe paid

promotions @ & 319 370 R |

videos &dT ¥ehd &I, interviews g
gehd Bl, TedX 37R JoshTalks Sid
platforms R TRt 3179 3791 el

’\

(@ AN
&I hl GT Hehd 8l |




e Linkedin 9 YT profile

up-to-date T&T & T &l | R IS

Y 9T professionally 3TT9d connect

21 T e IT T 319k s H search ik

information collect &< T & dl 3UH

a1 91 informations et ITieT S
3T T oh! 379 S H S[dT9] 9Ted &l |

39eht work experience, educational

qualifications, skills and

certifications etc.

e Instagram and Twitter: Instagram
and Twitter ST¥ social media

platforms Q¥ unprofessional posts

3R stories ! STE & logical and

valuable information share &1 J[&



Yl 3R =8 AATY ek influencer 1 A7 Teh

common man, 3794 followers and

friends i 37941 audience shi 9@ treat

"\ \

3 3T quality content STl |

Offline Hype 3 §=11?

STa & college & 1st year & U7 9 magic

tricks feraT srear o, fordT coin ol T4

Fieh AT9Y appear aMT, Playing card
& deck ¥ U=l card guess i, T ohl
ShTe oY TR § 1S ST, SH a8 oh 50 T o1
<g1eT tricks #9 YouTube ¥ Wi 37X H TRl

ST T 981 Ugel ¥ B H Weh 37T hype a1

£ Tgdl o 3R 2 magic tricks perform

S o foTT gt STTaT T, TS et i phone

number G & Tdl 41 |



O ek college friend Shubham,

Michael Jackson dT1eiT moonwalk eh{d]

9T 3TR college & IHehT hype oY | T Teh

friend 9 19 ¥TeT 1 3% & network

marketing % brand new car

purchase bl 37 3¥eh! 9 market & 1)

sg1eT hype oY |

Navjot Singh Sidhu, on the spot I

TR T ehl YT &l © ST T ol HsTT oY

AT

3T 3TTYeh! 3191 hype create ST & d

39 YIS Ush strong reason build sl

\

e II1T |




e A skill to impress: aﬁéﬂtﬁﬂﬁﬁ learn
SR Fehd Bl ST &N Rl entertain o,

3T ¥ 8L hlS copy 7 T UTT | UHT

foRdT skill ¥ 319 on the spot eye

candy o9 Hehd Bl | ShiE guitar ST €,
e T T §, Tohdl o U9 jokes T
stories ohT TSI &, Wil Toh 31T oRIT T
Tehd Bl, practice sl 37 AT 34
practice @l &1} o YT perform &) |

e Creative Communication: 2 T

3TS{4 ol inspire & oh Teld 7T T T

T, H Yeh! Uah 9gd creative

approach g | & TIHT AT GAT S AT

powerpoint presentation o 9T 39

ideas ! share &id &, 3119 3791 ITd o)




Tah creative approach & 919 g1 o

T Y TG Gohd BI°

e Farn Respect: 3TTYeh! Teh UHT E9TH
91 © TS 9eh 9L H i UIs Ul dhdTd

AT R | 3 Thdl ST § 3TT9ehT 1H B

1 TeT ¢ ot fordl ot g ek STTam 3R 39
STl ohl G+ oh YA clear &l |




05 CHAPTER
GO T TEHATIT JgaT Hien

QA o Q. (@ AN e A 2\
STa g Uget! o fordt 39T @ fierd € @t 319
related 9gd ORI informations 3R data

AR A BIdT §, fSI9eh! crack &teh 81
FHTRT G DTSt ITelTeh! 4 902 Gohd ¢ | hal

STTAT © Toh 9T o J bl &1 58% 3Teh]

AN A

body language ¥ express & 2, 38%

3Uh il ohl tone ¥ 3R [t 4% &1d, &N
3Gk AT & Tl W € 3Ueh! oTd] § 37
words ¥ S8 3Tdl ¢ | df T H 37 37Teh

YT oh! GHAT © a1 f&HmT ot ggq &l skill

o IR H YHSAT 9gd STed ¢ |

o zg chapter & 31 91 H ITd shdTT 3T

3ATUR! TATT Toh T ST &1 T Siedh



EUT 71 QU o 7 oh! ITd ST GehdT &,
e &l g gahdT € 3R A skill 374} &l

STeeh TeTl ¥ businessman, police and

O “\

army, teachers 3R sg-ag INI ST o3
o\

NN\

successfully practice &¥eh, &I ehl H4

(N A\ e
h] ST ST STTd € |

al Teft 379 # S9! FdTd1 § af IR
important factors ST f&HTT 9g- &A1 =9
skill st master s | 31T9eRT help i

Eye Contact: TordT 7 g1 9T foh “Eyes are

the window to the soul”.

o 3R ohis (IVITAR 3TTYeh! 3TE § © ]
8T & 9 ¥ romantic approach kT Z9TRT
HEETSI




o 3R &I U eye contact i ¥ o

8T ¢ AT avoid S TET § df possible & fom
T4l a1 nervous g IT T Tehgl o1 ol

SUTET ¢

e 3R hIS ST YeToh STURTU oI 1T
ST Y T2T 2 3T 29 =il § 3719 VST

uncomfortable I WM E dl

(@GN N\ \
chances & foh o & 7 5 3B A7 Wi e

A\ . "\
3TR 3TTYeh! convince i T try &l @

2

1. Eyebrows

I 3TTYR! A YT HEAT € Toh shis S99 ST

comfortable g o 3TehT eyebrows shl T

3@l |



9T %1 eyebrows 3 major emotions &l

express il g:
1. ¥ (Fear)
2. =ia1 (Worry)

3. 319 (Surprise)

o T RIS ITd Shid—ahid U-I eyebrows

! UL 33T o 9l SUHT Tdels © [oF )

fordl oITd U surprised €, I 91 &l GehdT @

(@ A\

[ A e & Y AT GAH T Hid T

uncomfortable g, 1 g3l g a1 worried

2



Human Eyebrows while in Fear, Worry or Surprise

2. Smile

Ed ¢ [oh e 313 St Yehall © olfch

smile 376 5! Sled! | TTHT 3T TRyl aTd

ohl T@UTH oh Tl 3799 face i fake smile §
cover i hl ShITIITI hid ¢ | 3TTUh| 99 Jel

crack sh{T & Toh oI 31TY ek 919 STl 9714

smile oY W8T ¢ 3Heh! df smile genuine ©
a7 TRt fake | AISI-H1 practice & 9
3MTYehT gut feeling ¥q 319eht help &N
fake smile &Y crack s H |




O

A\
Il g example ¥ GHSATAT §:

Real Smile vs Fake Smile

A

FR aTeil photo hl &7 ¥ @A 371 319
notice o Gehd Bl 1ok left dTeil smile real

€ a1 right aTell?

a8

T

True
"-‘i,?l
~
_—)
Fake

Iue
i
Fake



3. What they are talking about

STeT 3179 ToRdY 29T § Fretd gt ot af forg aig
ST ST oY 18T §, 39 data ahl 91 process

Yk 13T IH T oh T H It e, ST

gohd el |

o 3T &I U 3144 life partner shl
JT T TET ¢ AT T 379 Sl o oY |
313 T &1d1 T&T © 3T positive aTd a2
Tl ¢ d@f chances & o a1t @g oY Tah 313
g9 2 | S99 o behaviour W fSd=T <t
studies g& &, 379 3 IdT Fetd & Toh o)
ST QL @I aht 3T=a, beautiful,

caring, well-mannered 31

disciplined srgd & dt 377 ¥ SATETR
T oh 31aX g at gRI qualities Bl € |




o 3R RIS UM UIB-UI @NTI oh AL H &
dTd, bad experiences etc. share sl
¢ 1 3Tk Ul 2 possibilities B Tehdl ©:

a. FT T I GE AT A &, AT

b. T 9 & Goha ¢ ToF 9 29 fpdl ate

& depression 3T personality

disorder ¥ suffer X EI &l |

4. Paralanguage

Paralanguage T Adatd df 9l

A A A\ e
nonverbal communications ST 39714

T & Sid o o1 e T tone,

pitch(volume) 3T SIfeT ohT AIehT | 3R

3119 ford! 1 feHTIT Ut ITRd Bl af 31U




N ON

o dld H{Jﬁ{ Rl é“ll Toh all Tohd &Td OI’;\I

PO T Y Al wIe |

A\ C . (@
e 37X I UM monotone, Hdeld {oh
Teh &l tone H Td s W1 ¢ I SR I

aeTd &1 9ehdT ¢ Tk a1 29 conversation

¥ connected Bl 72l g

A\ C . NN N\ .
o 3L chig sarcasmfr Sl en al Al S

ST 3T g TR ], SUh ohe ohl Adold 3Th

words ¥ opposite gl @ehdT & | Sarcasm
! Tehe- oh ToTT 3TT9ahl &1 &7 U= Toh
N7 AieTd time ford word IR ferd=T STiR

SR ¢ | fordl 39 o6 319« intentions
1 ST a1 Uk agd 3181 clue 3ATIeh! 39
a1 9 et streem o o i word i

pronounce - W fohdaT TR S wWI g




5. Side Glance

ST T 3179 9T FA 8 U9 o interested ®
gt conversation @ g 3TTTeh! dT® &,

eye contact s, 3TMUeh! attention &,

ITeh T8l 3R ohis 3119 9 T - Id ohed |
interested g 981 & dl ek side glance &
g1 el X QT e T Tohgl 3 aiF

face ohich aTd Sl |

Teh picture & T TUeh! [G@TT § 1ok side

glance vs normal situation o =T %eh B

ﬁﬂﬁﬁ@-@’(ﬁaﬁaﬂﬁﬁinterested%’ﬁﬂ'@ﬂ’ﬁ%’



Side Glance @Teil situation %1 U example & Q@1 fg@m

6. O [gI=T (Nodding)

a9 a1 &1 fordl 91d W agree & &l TR

TecTTeht eXpress shid & oifohd IR-aR o]

S1d & fake 37 artificial 98k 9 TR fRam

=Y &Td T signal g1 TepdT ¢ foh It 3TTaeh)
a7 ¥ agree i+ § WIT 81 W8T ¢ AT [T
forcefully agree s {1 ® | UH H 3TTUeh! A
situation identify srid Bl SHeh! YRS &

=TT SheT AT U 3T 39k doubts ol clear

(@AY
h{dT dTlcU |



Artificial nodding 39 &Td &1 5t signal &1

gohdl & Toh 3T 3G 919 ohl ST hid &

instructions fT €, 3T & Al al

A\ Q. A\
T AT 51 39 ITd T 3H GG T

confidence AgI g, af doubt H 2 |

SR-IR 39T R &=, T oY indicate

(N . "\ A\ O\ O\
T ¢ Toh 3 ST ahl ST ohl 9gd STeal &,

J] STee U STeg 31TYehl conversation ohl

IS Shich ST ITedl € 31k a9 B oid his
S-SR 37941 TS § time 3@ &1 &1 3T 391

bike/car <hl 9Tsll ohl table ¥ 3371k 1Y |

N A
ol oIl |



7. Chin and Jaw

STel his 2979 Tah decision &= STl BldT &
1 g9k chances & for ol IR-aR 3791
chin 37 jaw sl touch IT scratch
oIl | 3L h1S UHT e (T ¢ dl A TorhT ¢ Toh

) g4 fordt deep thought H €1

I 3T 3794 TS (jaw) vl Wi foram &

I 919 indicate &l € To6 a1 91
comfortable =gl % I ICER

conversation Teh UHI direction H ST T

¢ {STaeh! a8 ¥ IUah! pain, stress AT

anxiety g1 &I 2|

I UW B 85T UM triggers 3T hints 8 S

Ueh $HTH STH-37 ST H release hidT § 31K




39 9N signals ! 9ahs &Y, 3R process

fehalT STTY ot 3119 mind reading & ¥g &)

master o 9ohd Bl |

3T 37TUeh! 39 topic & 3T interest g ol

author Joe Navarro <hl “Louder Than

Words” book recommend &I, &Y

T |



06 CHAPTER

SRAAT § SIS ATelTeh S=il(Dealing
with your Enemy):

39 Aaad! gaT H survive &

TYeh! 37T G¥AAT U Ueh ohaH 3T AT
TS, 3TYh! 37U &2 AT b 1Y A prove
AT BT Toh 319 379 gk &, powerful

g1 3R gl 39 chapter &, & UHT €1 &
tricks and techniques 3Tden! @™ aTett

g, TSTHeR! TATeTTen! U ST Shieh 3119 SHIT
39+ g¥AI WX dominate FT |

1. ST o1 (g1 A1 T

39 GIHAI ohl BHYM A feel FHATA @l Toh
319 powerful g, 3T9eh 37gT a1 skills,

s O\ A\ A
power and resources & fST&eh! use sish




3119 3= hHI- Y 79 Hehd &I, ST IT8]

hel o] Tehd Bl | 3TT9ehl whatsapp stories,
social media posts, e ¥ f&et= TSN

ST 3779 379 hid el I G ISl oh

combine ek 3TYh g¢ time 37947 <dTd

T X TG & foh Rl oY g9 ST Ui o
T G ot ) 37Tt second & 3794 plan
drop s 2 |

TY oI T network =137 S powerful &
3TR 319! ferd oY 8 h! problem

guide ST Tehd § 3T I8 HehTel Wehd § |

2. GRFI i 3791 IS, & [olT SEAATA

haoll

3Tk YA FHYIT 3TTeh! deeh! © STeitl 3T

~

A\ (N A\ A\ AN
21 gahdT ¢ fob 31Tk secrets ol ST o foiw




371 3TUehT trust ST o folt e TH o]
o oI, TSI gl 31TUehT trust T 9 Siia

ah | 3179 39k 29 intention 1 HIIc

3IBTERT 31U hH T X Hehd Bl |

3. TSTd=T ST 81 3daT a1 el
39 YA oh 3T T4 31 &f el o

important g1, flow-flow ¥ STeT siiet= ¥
3TY 37U JATE, 3T AT, plans 3R
secrets ahl 3SITH H reveal o ehd Bl |
TeATeh @11 ohH SlleTd @ 3TIR 3791 SITdl o)
g9 o 9T open ended conversation

o 1Y T Fd ¢ |




4. hTH 8 Sl STl H gl
379 YT SRl He ¥ lelahd 3T arguments

STId ot 3Tehl =T IeET ¥ Tt ueh
temporary @i fHerd! 8 afchd 99 real
life ¥ long term 1 benefit 781 g |
QTP Y T ST 3TR 379 G¥HAT ol aTd o

TS 9 2eh 79 19 U STaTd &l |

5. 379 GRHAAT ] 9T TG T &

g great leader 379 G¥9 ol dgU-T84

N L o N\ N
] Qd %I\TIHH len Al gl AGell ¢l en

STeTd | A1 T | 3T ATOTR 3 59T o TS|
Y-S ¥ 3791 insult okl S&ell o oh folw
3ok QL @G ah THeT 3T o7 | g¥rl W

T SdTd STe1l ohl df F&1c 8l S, 39h




TR ¥ Yole o IR SRl ohl ek oY HiehT 7

Al

6. 9K N3N h 3TN SaHD el

YS9 ol smart 37X intelligent feel

hi{T UdG %, TeTeh! 3% olTdT & to be the

smartest man in the room. 3119 3794

Al i VT feel FHEaT3T ok ST 21 T &

3T 3TTUeh! e, 91 T Te! 317 @I 8 3R

indirectly 3k hidden intentions ST
ohl try |

7. TSI 3@l

TR 379 GYHT ohl dATehdl TR ShESIIT]
T U1 BT ITe T 3T 3UhT oy best

JUHT © 3 UL Ao AW | AT ©




information fehcta™T i@, 3749 ¥8l
time W YgI questions Q\Eﬁ | Indirectly

questions Jeieht 37eh! 3194 intentions

QO

NN\ Q)
ST U1 Hd Tl &, T8 & 3T8cll game!




07 CHAPTER
39T Shedlel § hd T2

GG, 59 G- H 379 ford= oliTl ¥ et
35 U STSTAR AT Odets| 8191 3 ) 3791

Ioe HIHT o ah TOhTTeh H 3TUehT SWIHTH

FH{Gehd ¢ | TR Tl o 919 scam ]

O _ a N L o
STHT [l gld] 3ﬁ{ nls 3o ddgnt ol Sl

N\ O > A\ A\
TU ¢k [o1T TSI dTs1l ol follow shiq

1Ty o 9e H 3TT9eh! 39 chapter H

c~ &
ESECIISZR I

1. TRIT @ Commitment A A

fordT ST} S99 o 91 3T ¥ ahis promise
T commitment i shl situation 3l
avoid X | SATET GeT Bl Tohdl U UHT hls
ATST 921 a1 AT Sl future H 379k ol




T hT FeTel & SITU | Il
commitment Teh THI S{STR €, STt 31Teh!
UHT STehg o7l Toh 3R 3119 34 T 51 [ohd]

T 3779k ethics T ATd 31T Hehdl © | THTAT

T {11 SYRY o chehs § A9 & ol

commitment <kl geTg ¥ &l 37! TH hl 14

gTeT oh ToTT IaTH 9STET 98T | HeT9Rd |
HTST IGHHR o ST oh @l H 37a1
commitment hl QU A ehl T ¥ U]

R Sleld, 39T 7ol 3791 wife 31T 913

=l self respect Yo @I U 74T AT

2. FIaT SieTay dTell & HATdHT

SATTY ATOTRT A hel 9T foh 3R IS 20

ITIY ST Y SATET SR T71 HTerd oh 375
T U I TET &, HIST &Td R TET 2 1




unexpected favors s @I & a1 I 37 aTel
Gl hl Tl Bl Gehdl ¢, 39 Ul 39 SUTH

1 ah1E hidden intention gl @ehdT 2|

AN OSSO (@R A\
STYeh[ [ehdl bl Id4T Hdold ohl I gl

ST & ST 3TTUch 34T 31T § ohie Ul ohol
a¢ ST, ST 3179k folT g d HevTl Us Tehdl
e

3. Terms Ugol O &I Clear @r

N A\ A

3119 TSI o1 o 919 personally and

professionally 9g & &l dl M Y& &4 U

Ugal § 39 ohTH ol expected result,

reward, payment & terms, deadlines,

exit plan I 49 sl document T aga

STl © | TSt i sIgi-s1g1 corporate

companies gl ¢ 1 TH & sh1H shidl 8



ITeR 31T o Il 3T IT0 § emotions §
ek Ugel dIsl start i ad € AR I I STa

expectations T =Tg! il al hel¥T BId & |

4. NDA Sign a3

o 3771 shl date & 10 W 91 SATGT startups

3R 9t comapnies sl mentor 3R guide

FI BT, 6 9l his company TU &g

secret JTimportant information share

Tl & dl Teh NDA I fo Non

Disclosure Agreement sign &aTdl ¢ |

T 99T H 3R T 3{TUeh! ddTe d] SHhl

Aot 3 ¢ fop 3R H fordl company o 91
50 T &9 T NDA sign o o 37

future ¥ 3P Y TTTed elar € foh 44 o

information foR&T 37X Al pass bl & ST 39




company = H{ 419 share @1 91 q1 72 Al
50 @ &9 legally 38 company skl pay

A\ A\ A
T IS Tohd ¢ |

3T 379 RIS business AT startup s & &
3TR 319! 3194 ideas AT plans fordl & @1y

share st & A1 319 91 9 & o NDAS bl
help ™ Wehd Bl | 3TT4eh! help A o feru
3TYeh! 3791 Teh sample NDA St 59 fugel
Tt Uak brand o 919 sign fomam aran
share FI T, S 31U = 3 Frel & fi@
T BI




HON - DIFCLOSURE AGREEMENT (MDA

This Mon-Disclosura Agreamant [“Agreamant”) mada on this 17th day of Octeber | 2000 (tha ‘Effectve Data’}
ard entered inta between

W s el el kil Bl - - - ey e s e ey e e o
ey ey iy g —— % L e R I
referred 10 as the “Disclosing Party” AND

Abhinay Prateek , an mdividual having PARN BZEPPASEOH residing W2 746/5 PALAM mew delhi 110045 at herein
alftar relerrad to as the *Receiving Party”’ [herainafer refered v, individually, s the "Party™ and ollactiveby,
as the “Parties”)

WHEREAS

iip

iip

The Parties are, or will be, avaluatirg, discussing, creating ideas, content, presentation, business plans
eI, egarding project * Seekhusogial® or ary other nane that these progects may be knom in the futisre,
(the "Purpose’).

The Parties may, in thess svalustons, discussions and negotiations. discloss 10 =ach other nformation
that is Technically and for commercially confidential,

Thie Parties have agreed that disclosure and use of swch technical andfar commercial confidential
infarmatian shall be made and on the termre and canditions of the Apresment

WHEREAS it is agreed as follows:

1.

In connection with the Purpose, a party (the “Discloser”} may disclose to the other party {the
“Recipeent”] information pertaining to the Purpose that the Discloser considers confidential
[(“Confidential information”|: including, But not limsted to, tangible, intanrgible, visual, slectronic,
present, or future irformation such as (a) trade secrets, business sdea/plan, project detalls; {b)
fimanmclal information, Incleding pricing, bank docusnents, financial staterments; (o) fechnbcal
infermation, ncluding research, developrment, procadures, algorithmas, data, dessgns, character,
caritatures, images, concept and Enow-hew; [d] business Enformation, including operatians,
planning, marketing Interests, and products; (e} seript, storyboarding, cantent, audio, wideo, images
if] tha terms of any agresmaent entered into batween the Parties and the dsoussions, negaotiations
and proposals related thareto, and (g} information acquired dering any negotiations, Such
Canfidantial Infarmation shall alse inddude but shall nat ba limdted to (a) Infarmation disclosed by
Lhe D'iu:|u$'irﬂ Pasly in wriling marked a5 conlidential al the time of discladire b)) inforrmation
discloaed by the Dischasing Party orally which is slated to be conlidential st the time of dislosure;
fc] infeamation discleded in any other mannes is designated n writing as Conldential information
at the time of disclosure; or {d] notwithstanding any dawse, any mformation whose natsre makes
It obwiaus that it & confidential,

Facipiant rray use Conflidernbsl Information onty Tor the Purpose. Becipient must use s ressonshle
dupree of care io protect Caplidentisl Information and 1o prevent ary onasthorized use or dacloaune
of Confldential Infarmathan, Hecipient may share Confidential Infarmation with its emplovees,

._ t'-dﬁ}u" 1 ..-"‘-"'J



11,

direcioes, agents or third party contraciors who ressd to know it and ¥ they havs execuied approprase
writien apresments with Recipient sulfcient {o ensble Recipient io erdoroe all the provisions of thin
ARraEmant,

Confudential Informabon does not indude Infornation shat {a} was Sreoem 1o Beciplont withoost
ressriction befare receipd from Disclosar; (8] is publichy svailable throogh ro fault of Aecipeent i) =
rightfully recered by Necgient from a third party without a duty of confdentmality or [d] is
irckepandenily diveloped by Becipiant, & party may discloss conBdaential infarm ation whee ¢ orpaled
1 dio 50 By law # & provides rezsonable pricr notice 1o the ether party, urle<s 3 cour ordeds that the
otheer party not be ghven noboe.

Fecpient ahall not make s coples of Disclosing Party’s Conliceriial Infarmation excegt as reseded Tor
the Busdrmeis Puipase, A1 the request of Dinclosing Pasty, Recipient shal refurn to Diickasing Party all
Canfedenttal Information of Disclosing Pasty {inchuding amy copies thereaf) or ceriify the destruction
theread.

Lither party may terminate thiz agreement wesh thirty days pror written notice, but this sgreement's
o dierd will Aurivie & 16 Canfadential Infarnation Thal & dicliossd belire teiminilicn,

Unibess thee parties otheradoe agree in writing, Reciplent’s duty ta protect Confidential infarmatian
eupires five years from disclasure in workdeide termitory.

This agresment impeses ni bl gation 1 procesd with any business transaction, bur Reeiplent canm
dicloss any iedormation received i nelatian To the 3ealion o recreals 4 warres drndar ldaatian,

Mo party scquires any irtellectual property righits wnder this agresment except the limited nghts
riscessary Bo use the Confidential BTormation for the Parpose, @ right title and inferest in and Eo the
Canlrdentmal Infarmaticen shall remein with Picboding Parly ar 4 licsndars. Mathing i this Agremmenl is
it e 1o grant ary righvis b Redipient woder sy palents, copyrights, wademarks, or irade secrets of
Dischosing Party. All Confidentiad Indormation 15 Provided “As 15°. The Discosing Farty Maokes fa
Warranties, Bapress, |mobed Or Gtherwise, Regarding Son-nfringemert CF Thind Pacty Rights Or it
Accuracy, Completensw Or Pecformance,

This AgreRmant dods ol creale &y Agency O parrershp relationshipe This agreement & rat
assgnable or trars{erable by either party without the pnor wrifen consent of the other party.

Thee parties mutually agres that s sum A S, D000 /- [Fupees Free Lakhe oole) shel be the minirwm
lalsilivg af Bha Recimiant i tha avent o this Biesch al (s affesment arsd e Diachodming Party dnal s
etitled to recover thi sakd sum in accordancs with tha tarms of this agresmant,

[u= 5o the unigoes rature of the Confidential Informetion, Receiwng Party apress ihat sny breach ar
threatened breach of thes Apreamen] sl tause ol orly irarcis! harm De Disdoseg Farty, bl alse
irreparahbe harem for which money damapes will not b an adequats roreedy. Tharafors, Dsckeing
Party shall bo antitiad, im addition to ay othwer logal or agutablo remadias, to an mjuncrion o simdar
equitable rebef against any such breach or theeabened breach without the recessity of posting amy
bond.

Fecaiving Party will rat at ary tima, during ar after the Tanm, disparage, cdefama or danlgrage by

mahing public statements or commanicatons of on secial media channels the reputation, dharacter,
image, proclucts, sudie, vidso or ssreices ol the Dschosing, or of any of its Sfilisies

- t-f’-‘ el



12, Dunng the Sgreement Period, the Reciplent would ask faor suthorization from Disdesing Party before
umloadeng of ary video ar audio or images that kave been captured or any cortent that relates to this
apreement of any tyoe of sudio or video or audic-visual maving pictures shared by the Disclozing Party

13, Tha sgreamant govemed by The bvas al Endia, it conflict-al-lew principles The partswes will iryin good
Faith to settie witha thirty days amy dispute relsting o thes Agreement ("Tepute”]. F the di=pute is not
resohved within thirty days after such DeEpute arises. the parties con approach soproprishe courts only
im Mumsal, The parties may, howeses, dedioses such rformation to s appropriate court under
canfldennality restriztions, as necessary to seek enfarcemant, 1o saek any relaf parmiltted urder tha
tarmes heraof

IM W ITHESS WHEREQF, the piai sy herafn have exec pled 15 Saresimer | & & saalad inalsuamanl,

SRGMED, SEALED AND DELWVERED by the
Withnarmed S 0 - F

By the hands of K.

Designated Parinar

ESGMED, SEALED AMD DELWVERED by the ]
Withramed |
By the hands of Abhinesd Prateek |

Acithiorised Senatary }

5. Good Vibes Only

fSI=G31l oh] 39 race H 31TTRT TH 1Tl
a1 29 ST bad vibes st attract
3T9eh! B G I ohl 37941 fSieil 9




permanently ban &1 g STt 317T4eh forg

Uk {&1 threat 59 Gehd ¢

(@

o ol o171 511 ferdl illegal AT bad practice

h
T involved % |

o Sl ford debtmag‘crtrrﬁ

personal/professional problems ¥

R gu g

e S o1l mentally disturbed g

e, ToReY 3T <Rt life T problems h
39T life ® entry 1 9gd &f S9T&T 3T
BIdT © 3T 39 situation st avoid i &
fore 3 sl ® foh Ud suspects skt identify
ek 3eh! 3T fsieant ¥ cut off AT |




319eh 3E-918 fawh productive 3R good

vibes T T & T8 JTe T

6. 3791 T 91 TQ@r

Oy Ueh ar&d I1ET 9 lockdown ¥ Uged
ford o 1Y partnership # T GYM
open TohaT, Gg ol oia T U ot invest fa

oifer TR ST unfortunately lockdown H

qe - dg ol A1 a1 396kl YRI TehaT gl
3R T ifoR AT 81 82 S8 front face ot

d market ® g& o177 3794 gym

membership = fee refund ¥ et IThI
o bills o foTu 39eRT calls T & | 3TR

TR =TelTeh] T ISl ahl excute shedl §

3~||L|O|’;\| o dld enl Gl (G| %:Pll Toh oX

STE front face WX Rt 31T ATTRT, UHT i



H LU ISl o ol 3TTIehl responsible
T 1T ST |

7.0'IN'|¢\~{'| SEI

N A\ A

IST=T ST oh FT9T 3719 ohTH L 18 B, 3Teh 91

3TTIh! ITehT S olToh Ule ¥ 3TTUehl Teh
ST (SPY) &1 role #Y play stT 9|

3TTYh! UdT BT AT Toh 3TTUeh |1 ShiH ohi

T8 oMl &t background =T ®, Tohd e o
ST o 1Y connected B¢ 3R UEI g1 al

IR information {591 STeT possible &

Teh 377k knowledge H ToHT 31, 31Teh
T T Gk W1 A1 T | Tl <hl R

strengths g 37X &1 weakness &2 39 9Td

hT SR TE] Hl ST © |



08 CHAPTER

ST & dT ol 3Tara?
"\ "\ NN A o\ LA
LT ATATeR oIl ahl 8L T ohl Gk Wl g,
A T4 ¢ Top forger RAMT A RT I Wi e,

Q]

g T foRa 3TR I”T deh ot 3= T =idl
¢ Toh ST IS S RN HEH ATATL VI H Y
STl & foh 3TTuen! &t skills 3Tt gt fop e
sh! T ohl ATd ehd STTeTaTa ¢ f 39 chapter
T 7 3TT9eh! Sheg VTT &l tricks 3R
techniques ¥ &e& ST T | a1 3T dgd
FU Il 376 BT ST 39 TS § UG |

Pro Tip:

ST 3719 Tohd! ¥ FTd ohich 39 U e ST dT]

ITed © dl 39 time 319 39k U Ad daT,
09 H 34! I feel 311 Yohd! © foh SURT RIS




interrogation Ie1 w1 € SR &l

uncomfortable & ¥ehdT §, 3TTUeh! 3Tk
Il § ST € 3TR 39kt comfortable feel

FATT & |

1. Connect &I

SIEl 3R 3ATIeh! ToRdl o A oh! &ITd 3Tk
STET R AT © ol Tad Ugel STTUehl 39 39T

T connect BT YT | TRl 39 U ohl A

feel Sh{dT-T BI9T Teh 3719 3ThT team H Bl

g, T T 3179 3979 ST oY ST T8 d §1 39

4 3 HIIGT §F ST RS JohdT -Tg! ST AT

3R RIS TehTT B Tl oY § a1 377 39

ThYT T ATell ISl ol Ueh Yahd Bl |



2. 3T9hl Already 99 9dT g

3 3719 39 2979 ohl 3 Tohi fee gt fop

3ITYh! already Y- UdT § o9 37T

qa-%s 3ok He U Y1 9Ted &f of Vgl

situation ¥ 37941 respect I o foiw &l

: N N o N N
SHI [ehHI dld ohl die HTUchl Hdl ches, o d]

ST |

3. 3{T9% 9TH proof g

59 £9T9 9 3719 9T Heheld [ 9Tel B 3Yh|

e direct 3R indirect hints & oh 39
aTd 9 related proofs for example 313G

&S call recording, shis witness, s

whatsapp chat sl screenshot etc.

3Tk UTY already ¢ 37 3710 579 39 He U

NN e a\ ;
4T dled &l Rillch HTUhl 3T SHI ohl



point of view ST= ¥ interest & | 3R &

qe-s TS 319 e 1 a1 ¢ df 3719 3T

protect & df chances € foh 3Th Hg ¥

g STe 37T ST |

4. Show Empathy

3Y 3 FenTA TAT3T 1ok ST e 11 31T 31 364
STl ot TeRaT 3179 3Teh! situation THeld Bl

3T 91T 39 ST oY ToRarT, B ohls 39T 39

situation H a5l T, 9ol &1 A oTd T 7 Bl

3R EGH A S e, Tohat at oY Toeepet 7Terq
21, ThT ot 3719 IR A trust 3T comfort
e &1 ST 3l TTeh! 379 791 ¥ 94 e

\
d ddl q |




5. Act Protective

TR his €91 379k 1Y ST
comfortable g1 ST Tk @18 a1 i
situation gl ST, 3114 BHI IHh|

problems ¥ protect s, -4t 3Tk

19 S TTeld Tl a1 G0 al af 9gd ol
AT Y 3TTYh! - ad1 &I | 3ATIh|
UY words aie ¢ foh ga-Fg ga adr ¢, H

il side Bl § 3R O e & IR & |

6. Nodding your head

ST 3119 Tohd! ehl &Td G T& ©f al 39 time
S-SR 39T ¥R BT dietd ohl tone § f&amamn

3T A proven scientific fact g for 371

N A

A\ “\ A\
39 UHT w1 dl 3¥ehl 9 dlcei- ohl flow

AT SITET F9T 3R 1 SieTaT 81 el ST |



7.3-1?T3?fn0<>1l<.=hld

TR E-F try T oh A1G HI TR VT
feel g 18T ® Toh A aTel 39T A 31U
qe-%ha Tl a1 § a meeting & last &

Teh 3T meeting fix shl 3TR L A et

homework &% try &l foh 39 I a

A\ A
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